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United Way Homeless Campaign Draws Top Execs

‘It’s Our Brand. It’s Who We

Want to Be as a Community’
M By KIM HAMAN

Leaders of Orange County’s top corporate,
philanthropic, government and faith-based
organizations gathered in February to offi-
cially announce United to End Homelessness.
The initiative boasts a coalition of nonprofit
and private interests joining to create solu-
tions for a pressing problem: growing home-
lessness in a county with some of the
country’s wealthiest cities.

The 250-plus invited guests at University
of California-Irvine’s Barclay Theatre
greeted the announcement with loud ap-
plause.

The concept is straightforward: OC
abounds with forward-thinking people who
develop solutions on a daily basis in their
roles as executives, managers and employees.
Why not tap into that wealth of talent to
tackle one of the largest issues?

Collahorative

The seed was recently planted in cities such
as Orlando, Fla. and San Antonio—and led
here to the creation of United to End Home-
lessness last year, propelled by a study of the
financial costs of homelessness to the Orange
County community. The study was commis-
sioned by nonprofit organizations Orange
County United Way and Jamboree Hous-
ing Corp. in Irvine, and UCI, with the sup-
port of the Association of California Cities
and the Hospital Association of Southern
California.

The study, according to Orange County
United Way Chief Executive Sue Parks, is

One big step: Ware Malcomb’s Armstrong leading initiative’s business wing

one of the most comprehensive of its kind in
the U.S. It showed that nearly $300 million
in taxpayer and nongovernmental agency
money was spent in the 2014-15 fiscal year
to address homelessness here.

Parks said the idea of a “collaborative so-
lution” to homelessness sprouted in July of
last year, when United Way executives
began bouncing the idea around in a series
of meetings. By the fall, they’d decided to
pursue the initiative.

Within a few months, the effort had a lead-
ership council that included executives from
Orange County’s most influential companies
and organizations, among them Disneyland,

the Anaheim Ducks, Angels Baseball,
Kaiser Permanente Orange County, Pa-
cific Life Insurance Co., Wahoo’s Fish
Taco, the Orange County Business Coun-
cil, UCI, the Orange County Community
Foundation and the Hospital Association
of Southern California.

The collective plans to work with county
government, cities, developers, property
owners and service providers to establish
immediate and short-term housing and long-
term supportive housing for the chronically
homeless in Orange County.

All told, from inception to launch, United
to End Homelessness coalesced in about

three months.
“This is lightning speed for something this
major,” Parks said with a smile.

Good Business

“We probably had 40 business leaders and
philanthropists on our initial invite list” to the
launch event, she said. The guests, who rep-
resent a range of industries, were eager to dis-
cuss sustainable solutions for people without
homes.

“Some were already long-term supporters
of the United Way,” Parks said. “We had great
support early on from Pacific Life, for exam-
ple. They were one of the first companies that
offered to be the backbone of this initiative.”

After the launch, United Way extended in-
vitations to join the leadership council.
Nearly every organization they approached
signed on.

Leveraging members’ talents, the council is
charged with shaping the initiative, develop-
ing short- and long-term goals and objectives.
More than 40 executives are taking part, in-
cluding Orange County Business Council
President and Chief Executive Lucy Dunn,
Five Point Holdings LLC Chief Communi-
cations Officer Steve Churm, Los Angeles
Angels of Anaheim Chairman Dennis Kuhl,
Kaiser Permanente Orange County Executive
Director Mark Costa, Wahoo’s Fish Taco co-
founder Wing Lam, and Memorial Care
Saddleback Medical Center board Chair-
man Tom Rogers. Leading the council is
Ware Malcomb Chief Executive Larry
Armstrong.

“Over the last several years driving around
the county ... | became more and more con-
cerned,” Armstrong told the Business Journal

B United Way 90

Vet Off-Broadway Exec Produces Success in Laguna

Richard Proposed Cash
Infusion, Bigger Shows
M By KIM HAMAN

The revitalization of a theater takes an in-
vestment of time, talent and treasure. Two
years ago, Laguna Playhouse received an in-
fusion of all three, and has been on an upward
trajectory ever since.

In 2016, its trustees, led by Chairman Paul
Singarella, a partner at law firm Latham &
Watkins LLP, set out on a six-month nation-
wide search for the person who would next
helm the storied institution and help it fulfill
the potential board members believed it had.

“We wanted dynamic leadership, profes-
sional credentials, someone with an interest
in youth theater, as well as experience with
world-class programming,” Singarella says.

The playhouse, founded in 1920, holds the
distinction of being one of the oldest contin-
ually operating theaters on the West Coast.
But it had begun to show its age and also
struggled with funding. It was vital that the
person the board chose to turn it around be,
as Singarella puts it, “the real deal.”

Ellen Richard’s resume rose to the top of
the stack, he says. “When | saw her qualifi-
cations, | thought, is this person really inter-
ested in coming to a small community like
Laguna Beach?”

The playhouse brought Richard on as in-
terim director in May 2016 to replace Karen
Wood, who left the post in 2015 after eight
years “to pursue other creative opportunities.”
The board and Richard wanted a trial period
to make sure it was the right fit for both.

The board soon asked her to give an assess-

Richard: spent 30 years in epicenter of American theater: New York

ment of the charming but aging playhouse:
How did it compare to other theaters? What
needed to be improved? What was her honest
impression?

“We knew that the next executive director
would be the one to guide us into the next 100
years,” said Lisa Hale, board member and a
partner with Parallax Capital Partners
LLC of Laguna Hills. “Ellen laid out a road
map for us. She said, “You’ve been starving
the product and losing subscribers.” If we
made an investment in our season, Ellen
promised us that we would sell tickets. The
hairs on the back of my neck stood up when
she said that. | knew if anyone could pull it
off, Ellen could.”

Hale presented Richard with a $250,000

check as the first investment in the new sea-
son.

“She gave me one condition,” Richard
says. “I had to remove the word interim from
my title.”

The gift funded “12 Angry Men,” “Hair-
spray” and “The Graduate,” among other
big-name plays. As Richard promised, ticket
sales and subscriptions soared, rising 62% to
5,167, according to playhouse records. Its
annual budget has grown from $4.9 million
to nearly $6.7 million.

“We were so successful that we were able
to roll [some of] that $250,000 over to this
season,” Hale says. “And I’ve already com-
mitted to another $250,000. It feels so good
to see the caliber of shows that we’re now

able to put on.”

Commitment

For Singarella and Hale, the search for the
right person was more than a duty of their
roles as board members. The playhouse holds
deep and special ties for both. Singarella, who
played football and acted in high school, and
his wife, Heather, have been part of the La-
guna Playhouse family for more than 15
years.

“We were searching for an arts organization
to support,” he recalls. “We looked at the mu-
seum. We looked at the theater in Costa Mesa.
We checked out other places. When we en-
countered the Laguna Playhouse, we just fell
in love with it.” He joined the board soon
after, taking the chairman role a year ago last
month.

Hale lived in Laguna Beach while attending
the University of California-Irvine, where
she studied drama. It was when she discov-
ered the playhouse. Even after marrying,
moving to Newport Beach and starting a fam-
ily, she stayed connected to it, taking on a
wide range of duties, from ticket sales to
working behind the scenes on shows. With
her drama background, Hale appeared numer-
ous times on stage in college at Laguna Play-
house, including in “The Secret Garden” and
“Winnie the Pooh.” This past spring, she
starred as the wicked witch in the Playhouse’s
production of “The Wizard of Oz.”

She joined the board in 2008, and over the
years has taken on increasingly impactful
roles. This year she co-chaired the play-
house’s annual gala, which raised a record-
setting $1.7 million, and has already stepped

B Theater 90






6 ORANGE COUNTY BUSINESS JOURNAL

www.ochj.com

SEPTEMBER 3, 2018

THE LIST CORPORATE, PRIVATE FOUNDATIONS

VICKI BOOTH
President

Ueberroth Family Foundation

ALAIN MONIE
Chief Executive

Ingram Micro Inc. Giving Program

STAN FROME
President

JIM MORRIS

Frome Family Foundation

Chairman

Pacific Life Foundation

MARK MERHAB

Chairman

Angels Baseball Foundation

RONALD M. SIMON

Founder

Simon Foundation for Education and Housing

Corporate, Private Foundations Sharpen Focus

Updated Rankings Focus
On Local Contributions

Il By SUBRINA HUDSON

This year’s Business Journal list of corporate
and private foundations lost a few names after
we narrowed rankings to firms most connected
to Orange County charities, as opposed to ear-
lier lists based on both local and total contribu-
tions.

We ranked 25 corporate foundations and 45
private foundations based on cash contributions
to OC charities in their most recent fiscal years.
OC giving, total giving and assets are based on
the most recent figures provided by firms or on

their most recently
filed tax returns.
Eight organizations
dropped off the corpo-
; i rate foundations list:
Private Foundations Western Digital
p8 Foundation, United
. Health Foundation,
Corporate Foundations wal-Mart Founda-

tion Inc., Edison In-

D1 4 ternational,  UPS

Foundation,  Walt

Disney Co. Foundation, JPMorgan Chase

Foundation and Fieldstone Foundation. They

either didn’t provide OC giving dollars or didn’t

break out separate contributions by geographi-
cal area.

m The corporate list, which includes privately
held and public companies, has two newcom-
ers. Fifth-placed Irvine Co. reported $2.1 mil-
lion in OC donations last year, flat based on an
estimate of the previous year’s giving. KPMG
LLP, No. 11 with $581,266 in local contribu-

tions, was up 11.6%.

Overall corporate contributions here totaled
an estimated $24.8 million, up 3.2%. Donations
to OC causes by private foundations were
$47.7 million, down an estimated 18%. Some
organizations offered 12-month figures up to
June 2016, others through last December.

OneOC President and Chief Executive Dan
McQuaid said corporate giving can fluctuate
widely from year to year but that he anticipates
growth, since charitable giving by U.S. corpo-
rations grew 8% last year to $20.8 billion.

“| think millennials are major influencers
now, as they are the majority of the workforce,
and they have a higher expectation that their
companies do good in the community,” he said,
adding that midsize and small companies are
increasing philanthropy.

Santa Ana-based OneOC works with compa-
nies and nonprofit groups to help them maxi-
mize giving. McQuaid said he’s also noticed
corporations recently changing how and what
they give to.

“In Orange County, more companies are de-
veloping partnerships with specific nonprofits.
So, rather than doing a confetti approach to
charitable giving, they are now targeting re-
sources to specific causes and forming long-
term partnerships.”

The Allergan Foundation Executive Direc-
tor Gwyn Grenrock echoed McQuaid, saying
it recently changed its community grants appli-
cation process from an open one to one
whereby organizations must first submit a letter
of interest. That helps Allergan better assess if
a group’s mission aligns with its values.

“We have so many requests for funding,”
Grenrock said. “We let it be known that we
have a strong priority on health and human
services—we just can’t be all things to all

people.”

Its Irvine-based foundation is eighth on the
corporate list with $1.4 million to OC causes,
roughly the same as last year. Its companywide
cash contributions were $9.2 million, which
Grenrock said has been steady for several
years.

Corporate Giving

m San Francisco-based Wells Fargo & Co.,
whose regional foundation is in Irvine, retained
the top spot, reporting an 11.2% decline to $4
million to OC causes. Its $34 million in assets
was down roughly 53% as the country’s third-
largest bank boosted total giving about $38 mil-
lion, or 15.3%.

m Giving by No. 2, Pacific Life Foundation
in Newport Beach, dropped 4% to $3.9 million.
Foundation President and Vice President of
Brand Management and Public Affairs Ten-
nyson Oyler said it plans to boost community
giving to $7 million this year in celebration of
its 150" anniversary. “Additionally, we are of-
fering more volunteer opportunities for our em-
ployees, increasing our matching gifts to 150%,
and providing on-site community service proj-
ects at all of our major office locations.”

m Irvine-based Capital Group Cos. Chari-
table Foundation, No. 3, gave $2.2 million in
OC, down 1.7% based on estimated giving the
previous year.

Private Giving

Newport Beach-based Orange County
Community Foundation President Shelley
Hoss said she’s noticed more individuals and
private foundations donating to local charities.

“Local philanthropists are bringing innova-
tive strategies and their full intellectual capital
to the practice of their charitable giving,” she

said. “We’ve been working with a number of
family foundations, for example, on big-idea
initiatives where they will make significant
multiyear investments in game-changing solu-
tions with strategic nonprofit partners.”

The organization helps individuals, families
and companies partner with charitable organi-
zations, and provides grants and resources to
nonprofits.

The Business Journal’s private foundations
list consists of individuals and families with
501(c)(3) foundations.

| Five organizations dropped off the list for
various reasons, from liquidating assets to not
breaking out OC figures: Ahmanson Charita-
ble Community Trust; B. John Garrick
Foundation; William and Sue Gross Foun-
dation; Don P. Nichols Foundation; and Don-
ald Bren Foundation.

m The list has one newcomer, 34"-ranked
Cashion Family Foundation in Newport
Beach, which donated $100,000 to local char-
ities, up 33.3%.

B The Laguna Beach-based Marisla Foun-
dation tops the private list. Its figures are Busi-
ness Journal estimates that show its giving
dropped 11%.

m Second is the Costa Mesa-based Argyros
Family Foundation, which contributed $6.2
million, or roughly 55% of its $11.4 million in
total cash contributions, to OC charities, down
61%.

m The Simon Foundation for Education
and Housing in Newport Beach ranks third,
boosting local contributions by a whopping
72% to $4.8 million. Its 2017 assets were $39
million, down 25%. Industrialist Ron Simon
sold his two operating companies, a home-
builder and a cabinet-making business, in the
past 10 months. m
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Funding Model Sets Rare-Disease Nonprofit Apart

CureDuchenne Leverages
Venture Capital Investments
W By KIM HAMAN

Paul Miller, co-founder of the Cure-
Duchenne nonprofit group and chief operating
officer of Irvine-based Patman Meat Group,
recalls the first time he met the woman who
would become his wife and the mother of their
son, Hawken.

When he sat next to Debra on a plane in
1992, he was instantly captivated by her warm
smile and bubbly personality.

Fast forward to 2002. The couple and Hawkin
seemed to have it all. She was thriving in her
career in advertising sales, working with top
publications such as PC Magazine. Paul was a
senior executive with a company that makes
food-to-go products for convenience stores.

But something was wrong with Hawken.
Multiple visits to doctors, including specialists,
confirmed Debra’s worst fear: the 4 year old had
arare, incurable disease. Duchenne is a form of
muscular dystrophy that affects only boys,
caused by the absence of the protein dystrophin,
which helps keep muscle cells intact. The mus-
cle-wasting disease is nearly always fatal by the
patient’s mid-20s, usually due to heart failure.

Duchenne is what’s often referred to as an
“orphan disease,” a condition that affects fewer
than 200,000 people nationwide. About 15,000
boys are living with Duchenne in the U.S. and
300,000 worldwide. And since it’s an “orphan,”
the market isn’t big enough to gain support and
resources to discover treatments.

After the Millers absorbed the major life
change the disease introduced into their lives,
they did what every parent would—started
searching for possibilities of finding a cure. To
their dismay, resources were limited. There
were a handful of Duchenne nonprofit groups,
but the Millers said those focused on providing
support and services, not medical research.

“We said to each other, there has to be a solu-
tion,” Paul said.

Unique Funding Model

The Millers founded the nonprofit Cure-
Duchenne in 2003, selling all of their stocks,
emptying their 401(k)s, and borrowing about
$400,000 from friends and family.

They approached it less as a nonprofit than as
a business, creating a detailed business plan, fi-
nancial projections and benchmarks to meet.
Debra devoted herself full time to the cause as
Paul continued his career in the food services
industry while working closely with her on
CureDuchenne.

“We wanted to do whatever we could to ac-
celerate drug development for the treatment of
Duchenne,” Debra said.

From the outset, CureDuchenne was different
from the other Duchenne organizations. While
the organization does provide education and
support resources for patients and their families,
it’s dedicated to identifying, funding and foster-
ing early-stage science that could eventually
lead to a cure. One example is exon skipping, a
treatment in which a faulty section of genetic
code is “skipped,” allowing it to correct and re-
store dystophin production.

Those first few years, Debra worked from
home. She had few contacts in the pharmaceu-
tical or science industries, so she started intro-
ducing herself and studied every aspect of her
son’s disease and the scientific developments
that might give him and others like him around
the world a higher quality of life.

Today, CureDuchenne uses a venture fund
model, investing philanthropic dollars into sci-
entific research entities through grants, loans
and equity financing. Then it exits the company
at the appropriate time and reinvests the returns
in other scientific opportunities that could hold

Partners in quest for a cure: Paul and Debra
Miller’s son, Hawken, was diagnosed with
Duchenne at age 4. He’s now in college and
doing well for someone at his stage of the dis-
ease.

promise.

It pursued its first such venture in 2004, in-
vesting $1.3 million in Dutch biotech firm Pros-
ensa financed by two early CureDuchenne
board members, Vinny Smith, founder of New-
port Beach-based firm Toba Capital, and Kelly
Thornton Hallman, founder of the Living
Peace Foundation.

Over the following 11 years, CureDuchenne
stayed invested in Prosensa as it continued its
exon-skipping research and developed experi-
mental medicines. In 2014, Biomarin Pharma-
ceutical Inc. acquired Prosensa for $840
million and CureDuchenne used the proceeds
to invest in four other companies.

Also that year, it created investment arm
CureDuchenne Ventures LLC, which funds
opportunities, investments ranging from

$50,000 to $5 million. Its current portfolio in-
cludes Bamboo Therapeutics, Capricor
Therapeutics and PTC Therapeutics, all of
which are working on a variety of approaches
to treat Duchenne’s.

Overall, CureDuchenne’s portfolio in-
cludes 12 wide-ranging projects with three suc-
cessful exits. All 12 have made it to human
clinical trials, one of them getting Food and
Drug Administration approval.

“Our early investment in these organizations
has helped draw the attention of VC firms,”
Debra said. “They watch what we’re investing
in. They know we do all our due diligence and
have very specific goals. They trust us and have
often invested in the same companies we have.”

CureDuchenne has also worked with leading-

®» CureDuchenne 21
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Nixon’s Vision Led to 25-Year Partnership With Mall

Joint Exhibits Windows
Onto American History
I By KIM HAMAN

President Richard Nixon wanted his li-
brary to attract more than academics doing re-
search.

“I have insisted that the Nixon Library and
Birthplace be not a monument to the career
of one man,” he said at the library’s grand
opening in 1990, four years before he died,
“but a place where visitors and scholars will
be able to recall the events of the time |
served as president, and to measure and
weigh the policies my administration pur-
sued. | hope the Nixon
Library and Birthplace
will be different—a
vital place of discov-
ery and rediscovery, of
investigation, of study,
debate and analysis.”

Until 2007, the li-
brary in Yorba Linda
was the only privately
maintained presiden-
tial library, overseen
by the Richard Nixon
Foundation, when it
became part of the
presidential library system administered by
the National Archives and Records Adminis-
tration and got a new name: the Richard
Nixon Presidential Library & Museum. The
administration and the nonprofit now operate
it, and it’s become a place where families, stu-
dents, tourists and, yes, academics, come to
learn about the 37th president and the unique
time period when his presidency took place.

Baribault: Richard
Nixon Foundation
head calls cultural ini-
tiative ‘unique rela-
tionship’

Segerstrom and Nixon

But long before that, the Richard Nixon
Foundation decided to take Nixon’s vision to
the next level, creating a cultural partnership
with one of Orange County’s premier desti-
nations that’s lasted 25 years. Over the
decades, it and the upscale South Coast
Plaza mall have partnered on multiple cul-
tural ventures, from garden shows to elabo-
rate installations.

Good Fit

“People from all over the world come to
experience South Coast Plaza,” says
Richard Nixon Foundation Board of Direc-
tors member Larry Higby, former chief ex-
ecutive of Lake Forest-based Apria
Healthcare and a one-time Nixon staff mem-

‘Week That Changed the World’: 2016 exhibit at South Coast Plaza commemorated Nixon’s 1972

visit to China

ber. “This partnership works so well because
it allows these visitors to learn about the im-
pact President and Mrs. Nixon had on the
world.”

The foundation and South Coast Plaza
were connected in part through the late phi-
lanthropist, arts patron and mall founder
Henry Segerstrom, a supporter of Nixon’s
early congressional and senatorial cam-
paigns. Segerstrom saw the library as “Or-
ange County’s cultural center for public
policy.”

Much of the partnership’s success can be
credited to Werner Escher, who when he
was South Coast Plaza’s executive director
for domestic and international markets, en-
visioned a joint initiative between the mall

and the library. Their first venture took place
the year the library opened, when the Richard
Nixon Foundation participated in the first of
five South Coast Plaza garden shows, library
docents staffing mall displays promoting the
library’s Pat Nixon Gardens.

The venture proved successful, and more
followed. All have been at South Coast Plaza,
most in its Jewel Court, the primary exhibit
space in front of the Ralph Lauren, Giorgio
Armani, Fendi and Max Mara stores. Es-
cher died last year, but the exhibits continue,
carefully planned to provide a window into
historical events. Each draws thousands of
people, says South Coast Plaza Executive Di-
rector of Marketing Debra Gunn Downing.

> Collaboration 90
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PHILANTHROPY

By Kim Haman

On a Mission

> John Miller, CDO, Mission
Hospital Foundation; Margarita
Solazzo, chairwoman, Mission
Hospital Foundation Board of Di-
rectors, owner, president,
Capella & Solazzo; Matt Gun-
derson; owner, executive direc-
tor, Audi Mission Viejo, Infiniti of
Mission Viejo and Volvo Cars;
Jim Bastian, partner, Shulman
Hodges & Bastian LLP; Tarek
Salaway, CEO, Mission Hospital

The Audi Mission Viejo/In-
finiti of Mission Viejo/\olvo
Mission Viejo 2018 Golf Clas-
sic was held on June 7 at Peli-
can Hill Golf Club. The
sold-out tournament raised more than $290,000 to support development of the new Judi and Bill
Leonard Institute for Cancer Prevention, Treatment and Wellness at Mission Hospital. Tourna-
ment sponsors included Audi Mission Viejo/Infiniti of Mission Viejo/Volvo Cars Mission
Viejo, Ira Hermann of Capstone Partners Financial, Airgas USA LLC, Diversified Ther-
mal Services Inc., Healthcare Design & Construction LLC, Meyer & Reeder Inc., Mission
Hospital’s emergency department physician group and WP Electric & Communications Inc.

Bits & Pieces

On July 27, more than 100 employees from accounting firm RSM participated in its annual
volunteer day at Olive Crest, helping beautify buildings and raising money to support Olive
Crest programs ... Scholars Hope Foundation received a $5,000 donation from the NFL Foun-
dation requested by Tony Gonzalez, a former Kansas City Chief and Huntington Beach High
School alum who’s been affiliated with Scholars Hope for several years ... Club Pilates part-
nered with Miracles for Kids by donating $30 for every person who joined one of its California
studios, raising more than $31,000 for the organization.

Kim Haman can be reached at philanthropy@ocbj.com.

Transformational Gift

P> Eleanor Tang, director, HR, Tee Hub, board member, Kay Foundation; Shannon and George Argyros
Jr., president, Elite Financial Group LLC, board member, Argyros Trust; Julia Argyros, president, Argyros
Foundation; Mechelle Thayer, Mariner’s Christian School

The Argyros Foundation is the largest financial supporter to date of the renovation and ex-
pansion of Mariners Christian School in Costa Mesa. It contributed $3 million to capital cam-
paign Bright Future: The Campaign for Mariners Christian School, funding the Argyros Center
for Worship and Performing Arts, a 6,770-square-foot space with tiered seating for 900 people.

“Mariners Christian School is known for providing outstanding academic and spiritual prepara-
tion for children in our community,” said Julia Argyros. “We applaud their determination, dedi-
cation and vision.”

Julia and George Argyros’ grandson, George 111, known by nickname G3, is a third-grader at
Mariner’s Christian school, and their grandson Gunther, son of Stephanie Argyros, president of
Arnel Estates, attended the school.

In addition to the Argyros center, the expansion includes eight classrooms, a redesigned gym, a
state-of-the-art security system, installation of an elevator and two fully outfitted Makerspaces,
complete with a CAD design studio where students can strengthen STEM skills.

Mariners Christian School has raised $8.7 million toward a $19 million goal, the first phase
completely financed before construction starts.

Help Starts at HomeAid

P> Scott Larson, executive director, Home-
Aid Orange County; James T. Morris,
chairman, president, CEO, PacLife

HomeAid Orange County cele-
brated the one-year anniversary of the
first-of-its-kind Family CareCenter on
Aug. 4. The center, operated by Mercy
House, was largely supported by a $1
million gift from the Pacific Life
Foundation and $500,000 from
William and Willa Dean Lyon and
William Lyon Homes.
The development team included Driver SPG, Urban Arena and Pacific Western Bank.
HomeAid provides families experiencing homelessness access to year-round emergency hous-
ing and support services. The organization serves up to 16 families daily at the 56-bed, 10,000-
square-foot center. The facility was the first project in Orange County developed under
provisions of a state law passed in 2008 encouraging more housing with support services for
people in need.
Since it opened in July of last year, the center has served more than 120 families.

Good Sport

P> Ryan Ellis, president, TravisMathew; Jim
Palmer, president, Orange County Rescue Mis-
sion; Kira Gonzalez, resident, Village of Hope;
Travis Brasher, chief executive; TravisMathew

Sportwear brand TravisMathew part-
nered with the Orange County Rescue
Muission to host the OC Rescue Mission In-
vitational presented by TravisMathew, a
fundraising golf tournament held at SeaCliff
Country Club in Huntington Beach. The July 27 event raised more than $205,000 to support
services offered to Orange County Rescue Mission residents.

Golf enthusiasts were offered event package options for the event that included opportunities
to enjoy a game of golf for two, on-course food and beverages provided by Ola Mexican
Kitchen and Mahé Restaurant, among others, a cocktail reception, catered dinner, an *80s trib-
ute concert by Knyght Ryder, a TravisMathew shopping experience, and a live auction.

“The Orange County Rescue Mission is a local charity near and dear to our hearts,” said Trav-
isMathew co-founder and Chief Executive Travis Brasher. “Giving back is at the core of the
TravisMathew culture. We’re thankful to be part of a community that’s so willing to positively
impact those who need it most.”
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Business Leaders Help Foster Youths Realize Goals

Drawn by Their Stories
Of Struggles and Dreams
M By KIM HAMAN

It was 1999. Granite Investment Group
Chief Executive Allen Boerner was one of
about 30 guests, most of them donors, at a spe-
cial graduation event. He attended somewhat re-
luctantly, his wife, Susan, having gently nudged
him. It was the first Guardian Scholars gradu-
ation celebration, she said, and she really wanted
to go.

Guardian Scholars is a
program providing sup-
port to current and for-
mer foster children. It
inspired other schools to
adopt similar efforts.

Boerner listened as

three graduates, all for-
mer foster children,
shared stories of the
struggles they faced
growing up. But what
impressed him the most
is how grateful they
were to audience members whose financial sup-
port made their college educations possible, that
if weren’t for them, they likely never would have
gotten the education.

“I was deeply touched,” Boerner says. “I
wanted to get involved.”

Afterward, he introduced himself to Ron
Davis, the man who started the program, asking,
“What can | do? How can | do it?” Davis
replied, “It’s very simple. Just write a check.”

Boerner wrote a generous one. But he said
he’s never been one to simply make a donation
and be done with it, that when a cause touches
his heart, he gets involved.

Starting in the mid-1970s, he distributed
turkeys to the poor, at first independently and
later through the Lestonnac Free Clinic, which
he’s supported for nearly 30 years. He’s served
on the boards of Furnishing Hope and
Segerstrom Center for the Arts and been de-
voted to multiple other philanthropic causes over
the years.

It was the same with the Guardian Scholars
program. He attended another of its events soon
after the graduation.

Davis told the audience that night that “the
ones who really benefit are those who get in-
volved one-on-one with the students. Help them,
mentor them, [and] take them out to lunch.”

Boerner remembers, “He looked directly at
me.”

Boerner: says 90% of
people he invites to
events become
donors

Committed
In the late 1990s, a former foster youth who
was served by Orangewood Children’s Foun-

dation was accepted to California State Uni-
versity-Fullerton. Being accepted to a univer-
sity was an accomplishment in itself, but she
struggled to navigate college life.

Davis, who’d had a successful career with
Perrier Group of America Inc., serving as
president and later board chairman, graduated
from CSUF and was still involved with the
school. He was also actively involved with Or-
angewood. In 1998, after learning of the young
student’s plight, he founded Guardian Scholars
so other former foster youth would have the
support needed to suc-
ceed in college.

The program started
with three students,
providing full financial
scholarships. In the

2017-18  academic
year, 47 students got
full rides.

The annual cost to
attend CSUF is ap- Merino-Contino: pro-
proximately $25,000, gram offers support
including housing and from college applica-
books, said Deanna tion to graduation
Merino-Contino, director of its Center for
Scholars. Former foster students receive state
and federal aid totaling about $13,000 each, and
Guardian Scholars funds the rest.

“When we bring in a student, we are commit-
ting for up to five years, so that could be
$60,000 over the course of their time here,” said
CSUF Director of Development for Student Af-
fairs and University Programs Cris Powell.
One of the unique parts of the program is that
all scholarship support is privately funded, Pow-
ell said. He credits Boerner with introducing the
program to many community members and
business leaders who’ve become donors.

“I was elbow-to-elbow with [Davis] from the
year 2000 on,” Boerner said.

When Davis and his wife, Lucy, moved to
Vail, Colo., in the early 2000s, Boerner took the
program’s reins, driving fundraising efforts by
introducing friends and business associates to
the program.

“l never ask them for money,” he said.
“They’ll come to an event and hear two or three
students talk. Then they’ll shake their hands and
talk on a one-on-one basis. They’re touched,
just like I was. And they say the same thing |
did, way back then: ‘I’d like to get involved,
what can | do?””

He said 90% of the people he invites to events
become donors.

Most of the many notable OC businesspeople
who’ve joined the effort aren’t CSUF alumni,
Powell said. “... the business community of Or-
ange County has really embraced this group of
students.”

For his part, Boerner declined to say how

CureDuchenne

B from page 13

edge scientists in the field and founded two
companies: Exonics Therapeutics, which de-
velops gene-editing therapies for Duchenne,
and Myotherix, which is developing therapies
to improve muscle function and enhance steroid
tolerance.

Key to Success

To raise both money and awareness, Cure-
Duchenne hosts events, such as the 8th Annual
Getzlaf Golf Shootout, hosted by Anaheim
Ducks Captain Ryan Getzlaf, and the Napa in
Newport wine auction.

The organization is also sponsored by well-
known companies, such as Bristol-Myers
Squib, Lilly and Pfizer. Its annual budget is
$2.5 million, according to the Guidestar non-
profit report.

Paul is quick to point out that while Duchenne
Ventures has had successes, every penny made
is reinvested in more research.

End Goal

Hawken is now 21, and despite the chal-
lenges, is doing well. He’s a communications
and journalism major at the University of
Southern California and is doing many of the
same things as his peers. He interned at a sports
marketing company this summer, negotiating
product placements. But unlike his peers, he
takes more than 30 pills a day to maintain his
current level of health.

Taking the even longer view, the Millers forge
ahead with their vision.

“We need 10 times as many projects in the
pipeline,” Paul said. “We would be so much far-
ther ahead if we had more funding. Our goal is
to fund the right science that will lead to a cure.
Financial returns are secondary. And we are so,
soclosetoacure.” m

much he donates each year, instead focusing on
the students’ achievements. “I believe in the
program, | believe in the kids.”

More Than Money

Guardian Scholars extends far beyond col-
lege financial assistance, exposing participants
to financial literacy and personal budgeting.
The students learn about paying rent, shopping
for groceries, and budg-
eting for fun money, as
well as saving for grad-
uate school.

“Guardian Scholars
really is a wrap-around
program,”  Merino-

Contino said. “From

the time that they apply

to the university until

the time they graduate, Powell: P“t’ﬁf?m”

we rovide fll upport U01e 1020
and services for every- privately funded
thing from orientation

to academic advisement to help securing hous-
ing to simply being a listening ear.”

Donors reach beyond donations. One buys
laptops for all the incoming scholars. Another
gave a $500 meal card to each. Since 2000,
Boerner has hosted an annual holiday party at
his home for the scholars, supporters and
donors to get acquainted and celebrate the sea-
son of giving. He also arranges a Newport Har-
bor cruise for students and donors, and he and
business associates frequently have one-on-one
lunches with scholars and help mentor them.

Internships, entry-level jobs and career ad-
vice are doled out to students who otherwise
might have limited access to the business
world.

Program participants’ graduation rate hovers
around 88%, and last year 80% of graduates en-

rolled in graduate schools, claiming spots at top
colleges and universities, including the Univer-
sity of Michigan, the University of Southern
California, the University of California-Los
Angeles and California Baptist University.

Giving Roots

The program resonates with Boerner, perhaps
because of the example his father set for him
when he was growing up in a working class area
of Chicago. His mother worked in an ice cream
shop a few blocks from their home where
Boerner and his father walked for visits and ice
cream in the summer.

“There were these three kids we passed all the
time,” Boerner recalls. “They had holes in their
shirts. They had holes in their shoes. Every time
we saw them, my dad would always stop and
give them 10 cents and tell them, ‘Go buy your-
self an ice cream cone.””

Looking back, Boerner says, watching his fa-
ther give so freely and so frequently, though
their family had little, deeply influenced him. I
just never forgot that.”

North Star

Guardian Scholars has transformed hundreds
of lives—not just the students’ lives but also
those of donors. And the connections the two
groups form don’t end when they graduate.

Boerner said he still keeps in touch with many
former scholars. In fact, he hosted one’s wed-
ding at his house a few years ago. “Actually,”
he corrects himself, “We’ve hosted two!”

Over the years, the program has undergone
transition, with various people leading it.
Boerner, Merino-Contino said, has long been its
guiding force.

“He has always been there for the students
and really makes sure they have a quality expe-
rience. Allen really has been our North Star.” m
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Masimo Focuses Philanthropy on Eliminating Preventable Patients Deaths by 2020 and
Expanding Access to Medical Technology in Low Resource Settings Around the World

Masimo is devoting its philanthropy efforts to saving lives by improving patient safety
locally and globally.

Patient Safety Movement Foundation

Each year, more than 200,000 patients die from preventable deaths in U.S. hospitals
— the third leading cause of death behind heart disease and cancer. Globally, it is esti-
mated that over 4.8 million patients die preventable deaths across the world, more
than from tuberculosis, malaria, and HIV/AIDS combined.

For the past six years, Masimo has been the presenting sponsor of the World Patient
Safety, Science & Technology Summit, which is the annual meeting of The Patient
Safety Movement Foundation (PSMF) — a nonprofit 501(c)(3) founded by The Masimo
Foundation for Ethics, Innovation and Competition in Healthcare. The Patient Safety
Movement's mission is to eliminate preventable deaths by 2020 (0X2020).

To date, more than 4,598 hospitals across 44 countries have made a public commit-
ment to reduce preventable patient deaths to 0X2020. As of February 2018, commit-
ted hospitals in the PSMF’s network reported 81,533 lives saved annually.

In addition, over 83 healthcare technology companies have signed the PSMF’s Open
Data Pledge to make the data their products generate interoperable so the patient
data collected and displayed are accessible to patients and clinicians.

The Patient Safety Movement Foundation’s next Summit will be co-convened by the
American Society of Anesthesiologists (ASA) and European Society of Anaesthesiol-
ogy (ESA) and will take place January 18-19, 2019 in Huntington Beach, California.
The Foundation has identified 16 patient safety challenges facing hospitals and devel-
oped 31 Actionable Patient Safety Solutions (APSS) which can be downloaded for
free at patientsafetymovement.org/apss. These APSS can be used as a self-assess-
ment tool to ensure that all hospitals are doing everything they can to improve patient
safety and eliminate preventable patient deaths in their facilities.

United for Oxygen Alliance

Lack of medical oxygen access contributes to the deaths of more than 120,000 young
children and thousands of pregnant women, globally, each year. It is estimated that in
Ethiopia alone, each year 11,000 women die in pregnancy or during childbirth, 60,000
babies die in their first month, and 30,000 children die from pneumonia. Many of these
deaths could be prevented by better access to medical oxygen and reliable pulse
oximetry technology.

In addition to being a founding member of the “Every Breath Counts Coalition,” dedi-
cated to eliminating all pneumonia-related deaths, Masimo co-founded the United for
Oxygen Alliance, a public-private partnership, to increase access to oxygen and pulse
oximetry. As part of a grant from The Bill & Melinda Gates Foundation, Masimo has
developed Rad-G™, a low-cost pulse oximeter that can be used as part of pneumo-
nia screening, amongst other applications.

United for Oxygen is currently partnering with the Ethiopian government to increase
availability of pulse oximetry screenings, oxygen therapy technologies, and medical
training. The Alliance plans to roll out similar medical oxygen and pulse oximetry pro-
grams in other countries where women and children are particularly at risk.

Smile Train and the WFSA

In higher-resource settings virtually all babies born with a cleft lip and/or palate have
reconstructive surgery as it is relatively simple, inexpensive, and transformative. An
estimated 70 percent of the world’s population, however, do not have access to safe
and affordable anesthesia and surgical care, which affects an estimated 170,000 chil-
dren born with clefts in lower-resource settings.

Masimo has partnered with Smile Train, an international children’s charity, to ensure
the safety of patients undergoing cleft surgery in developing countries. Masimo has
provided over 460 Masimo SET® Measure-through Motion and Low Perfusion™ pulse
oximeters to Smile Train’s nurse training programs and partner hospitals to support
improved patient monitoring and safety. Working together, Smile Train and Masimo
are equipping surgical programs in 15 countries in Asia, Africa, Central America and
the Middle East with pulse oximeters. In addition, Masimo has entered into a four-year
global impact partnership with the World Federation of Societies of Anaesthesiologists
(WFSA) to improve anesthesia in low-resource countries.

Refugee Medical Crisis
The wars in Syria and Irag are one of the largest ongoing humanitarian crises in the
word, with over one million people seeking refuge and now living within Jordan’s bor-

World Health Organization (WHO) Director-General Dr. Tedros Adhanom Ghebreysus Outlines
the Five Building Blocks of Patient Safety at the 7th Annual World Patient Safety, Science &
Technology Summit in London, February 2018.

ders. While new hospitals are being built near refugee camps, the vast majority of
refugees reside in existing communities, heightening the demand for health services
throughout Jordan.

In addition to donations to Doctors Without Borders, the Syrian Community Network
and Syrian American Medical Society, Masimo donated $5 million in SET® pulse
oximeters and other medical equipment to Jordanian hospitals. Masimo has also
committed to train and provide continued technical support for the Jordanian clinicians
that assist in front-line care.

Masimo also recently joined the Tent Partnership for Refugees Coalition, committed to
supporting refugees around the world, and implementing child and family health
screening initiatives for and with refugees in countries that have accepted large
refugee populations.

The Newborn Foundation and the BORN Project
Globally, about 3.3 million newborns die annually within the first month of life, due to
neonatal infection, sepsis, pneumonia, and birth defects.

The BORN (Birth Oximetry Routine for Newborns) Project, developed by the New-
born Foundation in partnership with Masimo as a joint commitment to the United Na-
tions’ Every Woman Every Child initiative, aligns with public health initiatives to reduce
newborn mortality from critical congenital heart disease (CCHD), pneumonia, and
sepsis in pilot regions.

The project has provided the first large deployment of smart device-paired pulse
oximeters for use on newborns. Training and educational tools, combined with the
Masimo iSpO,® Rx smartphone- and tablet-paired pulse oximeter, teach families
about the benefits of screening and allow healthcare workers at every level to screen
babies and interpret screening results, helping to increase the rate of timely diagnosis
and referrals.

Last September, the BORN Project achieved the milestone of screening 52,000 ba-
bies across 40 delivery sites in Sichuan Province, China for CCHD, pneumonia, and
sepsis. In addition, 1000 health workers and public health staff have been trained in
neonatal pulse oximetry screening. The BORN Project has now launched in the
Philippines, where it is screening 72,000 newborns across 28 urban and rural hospi-
tals, and is expanding into India, Peru, Mexico, Bolivia, Pakistan, and Mongolia.

Summary

Masimo is committed to saving lives. With its patient safety efforts and the challenging
innovation projects it has taken on, the company remains focused on creating safer
surgical environments for people around the world. Masimo’s work over the past 25
years has already affected 2 billion people. It now strives to reach the other 5 billion
people across the world — of whom 17 million people a year die due to a lack of safe
surgical environments.

For more information about Masimo, please visit www.masimo.com.
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Alzheimer’s Association Seeks to
Educate & Eliminate Disease

The Mission of the Alzheimer’s Association: The Alzheimer’s Association is
the leading voluntary health organization in Alzheimer’s care, support, and
research. Our vision is a world without Alzheimer’s.

How does the mission of the Alzheimer’s Association support
Orange County businesses? Executive Director Anne Grey
discusses this.

Q: Why should Orange County businesses care about

Alzheimer’s disease?

Anne Grey: Orange County’s leading businesses are

uniquely positioned to advance the Alzheimer’s movement in

significant ways. It’s likely that many employees and key

stakeholders are already connected to the disease. But do

they have the help they need? Together we can offer support Grey

and resources to those caring for someone with dementia,

educate individuals to recognize the signs of Alzheimer’s, and the importance of
early detection.

Q: What does this mean for our healthcare system?

Anne Grey: Alzheimer’s disease is a public health crisis and could bankrupt
Medicare/Medicaid. The cost of caring for those with Alzheimer’s and other
dementias is estimated at $277 billion in 2018. That number is expected to
increase to $1.1 trillion {in today’s dollars} by mid-century.

Q: Who should be worried about Alzheimer’s disease?
Anne Grey: Everyone. Alzheimer’s disease is the third leading cause of death in

Orange County and 3 in California. Over time, more than 1 in 3 Baby Boomers
will develop Alzheimer’s disease. That's about 28.4 million people. In California
alone, 1 in 9 of those aged 45 and over report experiencing confusion or
memory loss that is happening more often or is getting worse. We call this
“subjective cognitive decline.” Of those, nearly 60 percent have not talked to a
health care professional about it.

Q: How is the Alzheimer’s Association mission translated into action in Orange
County?

Anne Grey: First, anyone, anywhere, in any zip code can call 800-272-3900 to
find your local support services. We provide free local education, one-on-one
meetings, and family care consultation. The Alzheimer’s Association also
accelerates clinical research through TrialMatch®, a free, easy-to-use clinical
matching service that connects volunteers to current studies.

Q: Is there any type of prevention to decrease cognitive decline?

Anne Grey: The Association has invested in projects revealing that what's good
for the heart is good for the brain. For instance, if you want to slow or prevent
cognitive decline, keeping blood pressure under 120 is a good first step.

Q: How can the Orange County business community get involved?

Anne Grey: The most effective way is to have your HR team bring our experts
in for a “lunch and learn” with your employees. We can answer their questions

and immediately direct them to services and resources. We also encourage the
business community to form a team and join our Walk to End Alzheimer’s.

Visit www.alz.org or email amgrey@alz.org for more information.
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Get in on the GOOD with Goodwill of Orange Gounty

Goodwill of Orange County is much more than a store. Goodwill is a source of
pride, a pathway to independence and a paycheck for individuals who face
barriers to employment.

Through our retail outposts, our e-commerce platform, shopgoodwill.com, and
our business services, we create jobs and provide job training and education,
helping people and our local community thrive.

Last year, Goodwill of Orange County served more than 27,000 people in
Orange County.

People like Leonard. Goodwill's EmploymentWORKS program helped Leonard
land his dream job at his favorite restaurant, Boardwalk Fresh Burgers & Fries.
You'll find him opening up the restaurant every morning and meticulously
completing his prep work for the busy day ahead. He’s also become an expert
hamburger patty maker, molding and weighing about 450 patties a day.

Goodwill helped Leonard, and thousands of others, find a greater sense of
accomplishment and self-worth through work.

Goodwill assists people across a wide spectrum of skills and needs as they
seek work: individuals who learn vocational skills and improve job readiness at
the Goodwill Career Center, program participants in Community-Based
Services workgroups, adults assisted by job coaches in the Supported
Employment program, and veterans

transitioning to civilian life at Goodwill’s

Tierney Center for Veteran Services.

Goodwill’'s Tierney Center is a comprehensive
resource for veterans and their families,
connecting those who served with a wide
range of personalized services designed to
enhance their lives — and all provided at no
cost. Among many others and with a host of
fantastic partners and local organizations on
board, services available at the Tierney Center
include employment and career counseling,
education services, housing assistance,
healthcare and benefits, legal assistance,
financial counseling and women veterans
services.

Veterans like Menzi. Menzi returned home after serving in the U.S. Army for
three years with a service-related disability. She was struggling to find full-time
employment and navigate the resources available to her now in civilian life.
Shortly after connecting with the Tierney Center team, Menzi had an up-to-
date resume and several job interviews. She now enjoys a full-time job at a
government agency and has this to say: “We definitely recommend the Tierney
Center to our fellow veterans because it really has amazing programs and it
will make every transition go smoothly.”

Goodwill's mission extends beyond removing employment barriers.

At Goodwill's Assistive Technology Exchange Center (ATEC), expert staff of
speech pathologists and rehabilitation engineers evaluate individuals, develop
strategies, and provide state-of-the-art assistive technology equipment that
enables and empowers our participants, both adults and children, to
communicate at home, school and work.

People like Erika. Erika had so much to say, but was not able to share her
thoughts, feelings and emotions on her own. Her family connected with ATEC

to help Erika find her voice. Through one-on-one training, Erika is now using
an advanced communication device to connect and engage with peers, family
and friends.

At the Goodwill Fitness Center, its staff of knowledgeable dedicated personal
trainers and physical therapists focus on providing one-on-one services to
people with disabilities or chronic illness in a uniquely supported community
environment. The center is the only one of its kind in Orange County.

The stories of success through Goodwill programs and services go on and on.

Last year, Goodwill provided more than 585,000 hours of job coaching, 27,082
days of job training and 73,846 days of job placement services.

It's people like you who drive Goodwill's economic engine and allow the
organization to expand its programs and serve more people each year.
Through the sale of donated items across Goodwill's 24 local retail stores,
more than 92 cents of every dollar spent goes directly back into Goodwill’s life-
changing programs.

Furthermore, Orange County businesses joined in on the good in a big way.
More than 350 Orange County companies, including Bank of America, First
American Title, High Park Tap House and Newport Rib Company employed
Goodwill-trained workers in 2017.

By shopping at Goodwill stores, donating gently-used items, or making a
monthly or annual financial contribution, you help positively change lives.

Companies can also take advantage of Goodwill of Orange County’s Business
Services, hire Goodwill-trained workers, or attend and sponsor a fundraising
event.

Go to ocgoodwill.org for more information. Or you can book a private tour at
goodwilltours@ocgoodwill.org. You can also donate online at
ocgoodwill.org/donate.

Goodwill’s Rogers A. Severson Fitness & Technology Center Gelebrates 10 Years

This year, Goodwill of Orange County’s Rogers A. Severson Fitness &
Technology Center celebrates a decade of serving Orange County clients.
That's 10 years of changing lives; 10 years of creating a supportive community;
and 10 years of lifting each other up.

With a highly trained physical therapy team, inclusive fitness classes,
specialized equipment and knowledgeable personal trainers, the extraordinary
12,000-square-foot center provides everything members need to improve
strength, coordination and mobility while creating a sense of community.

Goodwill of Orange County is committed to helping its Fitness & Technology
Center members achieve the highest possible degree of physical
independence, strength and pride.

With a decade of experience under our belts, we aren’t slowing down anytime
soon. As we look ahead to the next 10 years, we plan to expand the Fitness &
Technology Center’s service offerings and clientele to make an even greater
impact in Orange County.

At Goodwill, we believe in the power of work. At the Goodwill Fitness &
Technology Center, we are equally inspired by the power of working out.
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United Way is Doing More™ for Orange Gounty

If your concern for the escalating, interconnected challenges we face in our
community is growing, you're not alone. In Orange County today:

Families lack adequate income for housing

» 42% of all households spend more than 30% of their paychecks on housing

» A family of four needs to hold more than three full-time, minimum-wage jobs to
achieve economic security*

Without stable homes, children struggle in school or drop out

» More than 2,000 OC students drop out per year, each causing $300,000 in
negative financial impact to the community

» 27,000 children and families are homeless or housing-insecure

People are hungry and need help to live healthier lives
» 1/3 of our community’s children are overweight or obese
» 1in 4 of our residents lives in poverty

We Know What to Do

Orange County United Way is a non-profit dedicated to providing local responses
to the most pressing, interconnected challenges we face. Education alone is not a
solution if a student doesn’t have a stable home and nutritious food. And in this
economy, just because a parent finds a job, it may not be enough to support their
family. We believe an integrated approach is essential for sustainable change. So,
our work focuses on making a positive impact across these four areas:

» Education: We will cut the high school dropout rate in half.

» Health: We will increase the number of healthy youth in our county by
one-third.

» Housing: We will cut the percentage of homeless and housing-insecure
children in half.

» Income: We will reduce the percentage of financially unstable families in
Orange County by 25%.

And We Know How to Do It

Today’s United Way tackles these issues with comprehensive strategies. We're far
more than a fundraiser—we’re hands on. We integrate planning with doing —
connecting the right people and ideas, directly running innovative programs,
working with over 100 partners, and recruiting, training and coordinating
volunteers. Plus, we monitor, measure and report our progress annually.

This proven framework is transformational, enabling us to do more to improve the
lives of residents right here in Orange County.

We’re Doing More in Our Community
Orange County United Way'’s non-profit programs and services are fully focused
on local children and families.

Our efforts are invested entirely in our own community, and gifts to our mission
stay right here, helping those around us. We help struggling students graduate
and prepare for career success. We provide access to healthy food and
healthcare. We work to close the poverty gap. We provide access to stable
housing to prevent future homelessness.

By doing more to create a stronger Orange County, we make a difference for
every one of us.

We’re Doing More for David, Sylvia, Alicia and Deysi
These aren't just statistics and assertions. We're changing lives every day for our
neighbors and our neighborhoods.

David and his family came to the U.S. when he was four. Picked on at school
because he didn't speak English, he dreamed of overcoming his challenges and
being the first in his family to go to college. With the support of United Way's
Destination Graduation program, David graduated high school magna cum laude.
Now he attends CSULB. He hopes to become a teacher and inspire others.

Sylvia struggled to pay the rent and feed her three children nutritious meals. They
often went without fresh produce and milk. Today, Sylvia has access to fruits,
vegetables and other wholesome foods through United Way’s Healthy Food
Provision program.

Alicia lost her home. Even though she was living in her car with her son, her
priority was his stability and keeping him in his elementary school. Our Rapid Re-
Housing program helped Alicia with a safe place to live. Her son was able to stay
at his school, and they are rebuilding their lives.

Deysi was homeless, jobless and had never learned about managing money. She
and her four children were living in motels. She learned about United Way's
SparkPoint OC program where she excelled. Deysi got a job and set financial
goals. Then the OC Free Tax Prep program helped her get a tax refund that she
used to pay off debt and start a savings account.

There are many other stories of positive impact like these. And countless more
children and families who need our help.

Earvin “Magic” Johnson, keynote speaker at the 2018 United Way Women'’s Philanthropy Fund
Breakfast, high-fives students from Anaheim’s Paul Revere Elementary School. Orange County
United Way provides on-campus integrated resources, including a food pantry, classroom
technology, after-school programs and family empowerment programs to help students and
their families.

Doing More Is Only Possible with Your Help
You can do more than be worried about these issues, you can join us to solve
them.

When you contribute to United Way, your gift stays here, to make a difference
here. When you volunteer, your involvement has the power to transform lives.

Orange County United Way makes the most of every gift, strengthening and
unifying every effort and every dollar to create long-term change for a better life
for every one of us in Orange County.

To learn more, visit UnitedWayOC.org or call 949-660-7600 today.

*Data from the Orange County profile in Struggling to Stay Afloat: The Real Cost Measure in California 2018,
published by the United Ways of California
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For Nearly 100 years, the American Heart Association/American Stroke Association
has been Fighting Heart Disease and Stroke, Striving to Save and Improve Lives

By Danielle Sapia- Fragalla, Executive Director American Heart Association Orange County

The six cardiologists who founded the American Heart Association (AHA) in 1924
would be amazed.

From humble beginnings, the AHA has grown into the nation’s oldest and largest
voluntary organization dedicated to fighting heart disease and stroke. A shared
focus on cardiovascular health unites our volunteers and supporters. And, thanks
to the extraordinary contributions of time and talent of our Orange County Board
of Directors — as well as our volunteers and donors — the American Heart Asso-
ciation in Orange County is blazing new paths to better health and longer life.

Our on-going commitment to change, is fundamental
to our forward path and foundational to everything
we do from raising funds that power our mission, to
engaging our community, healthcare system and
government.

This last year, thanks to their leadership, the Associ-
ation experienced tremendous growth and success
toward funds raised for our year-around health initia-
tives.

The American Heart Association issued new blood
pressure guidelines that redefined high blood pres-
sure as 130/80 versus the previous 140/90. Nearly
950,000 more U.S. stroke survivors were diagnosed
with the disease. According to new research, we
could now reduce deaths among stroke survivors by
nearly one-third.

Danielle Sapia- Fragalla

In collaboration with Visit Anaheim, the American Heart Association Orange
County Division, worked to equip Anaheim Union District High Schools with Ameri-
can Heart Association CPR in Schools Training Kits along with training provided
by AHA to teach life-saving tactics to their students.

In December, we were the first to debut Hands-Only CPR Kiosks in the Western
United States. Thanks to generous grants from the Argyros Family Foundation,
McCarthy Building Companies Inc., the Anthem Blue Cross Foundation and the
CareMore Foundation, not just one, but three Hands-Only CPR Kiosks are now lo-
cated at John Wayne Airport. Our kiosks are among the top performing kiosks in
the country since their installation.

The Orange County Go Red for Women movement advocates for more re-
search and swifter action for women'’s heart health. We encourage women and
their families to take action and live a healthier life. At this year’s luncheon more
than 400 corporate women, and men, attended and became advocates for
women'’s heart health. And, on National Wear Red Day, we turned Orange County
red.

Thanks to all our walkers, donors and volunteers who accepted the challenge to
help fight heart disease and stroke; the Annual Orange County Heart and Stroke
Walk, held at Angel Stadium of Anaheim, raised over $2 million dollars.

Our upcoming 2018 Heart and Stroke Ball, scheduled for October 13", at Balboa
Bay Resort, will help us to connect, innovate, influence and invest in advancing
our efforts to change health outcomes as they relate to heart disease and stroke.
The Heart and Stroke Ball celebrates these efforts to build a foundation of health
in our community and ensure everyone lives a longer healthier life. This year’s
theme, Launching into the Future, is a celebration of our research, how far we've
come and how far we will go thanks to our local supporters. This year’s honoree is
Paul Musco.

Today, about one in three American kids and teens is overweight or obese. The
prevalence of obesity in children more than tripled from 1971 to 2011. With good
reason, childhood obesity is now the No. 1 health concern among parents in the
United States, topping drug abuse and smoking.

Childhood obesity is causing a broad range of health problems that previously
weren't seen until adulthood. Because of the increasing rates of obesity, unhealthy

eating habits and physical inactivity, we may see the first generation that will be
less healthy and have a shorter life expectancy than their parents.

So, we are helping to educate kids, reduce screen time (from smart phones and
computers) and get them moving with efforts in our community such as our Kids
Heart Challenge. Kids learn heart-healthy skills, have fun jumping rope or shoot-
ing hoops, and raise money to help kids with special hearts.

It is because of these successes that we are now in the position to look at what
we do and figure out organizationally how it can be leveraged for even greater
success for the future. To do that, the AHA's Social Determinacies Board looked
at the 2018 Community Indicators report created by St. Joseph Health, which
highlights many areas where Orange County excels, as well as areas of need.

After a great deal of review, the board determined three priority areas where the
Association’s impact would make most sense. The areas of focus will allow the
Association to create an “end to end strategy” that will enhance our existing work
while addressing the identified gaps needed in our community. The three areas of
focus are:

» Obesity

» Access to Healthcare

» Mental Health

The Board's new challenge will help us seek out new and innovative opportunities
to ensure we are best positioning and deploying our organizational resources,
competencies and staff/ volunteer capacity to achieve maximum impact. This
maximum impact on equitable health and wellbeing for all will be achieved through
a more integrated and defined focus, visioning our work more holistically and ap-
plying our resources to assure we are best positioned for future success.

As an example, we have great depth in these priority areas, yet in many cases,
don’t have an umbrella strategy that links our programs and offerings together in
the way people expect. We also will use this opportunity to identify gaps in our
strategies when we look across certain areas (i.e., healthcare, data, etc.) so we
can be sure to make the fullest impact possible.

We are in the enviable position to take the great things we’ve done and make
them even stronger for the future. Our ability to maintain our solid positioning will
also require the core AHA business areas, and our revenue generating activities,
to achieve even more growth and success in the future.

In the area of Obesity, we (AHA) partnered with the cities of La Habra, Buena
Park, Fullerton, Placentia and Anaheim to implement the “Soda Free Summer” ed-
ucational campaign to engage families in the community to “Re-think their drink”
and choose water instead of sugar-sweetened beverages.

For Access to Healthcare, we are working with community clinics to provide train-
ing and resources to better support their patient’s health.

We are co-leading the county’s Social Determinants of Health workgroup (Orange
County Healthier Together, OCDE Orange County Department of Health and Mis-
sion Hospital) to collaborate in a collective impact manner with organizations fo-
cusing on mental health to support county-wide efforts to identify and address the
needs of this community.

In tracking progress toward our 2020 Strategic Impact Goals, recent estimates in-
dicate that we have achieved 3.95 percent improvement in cardiovascular health

and a 15.0 percent reduction in deaths from cardiovascular diseases. In addition,
we have contributed to a 14.3 percent reduction in stroke-related deaths.

We find ourselves at a truly unique moment in the American Heart Association’s
94-year history. Armed with a new mission statement and a sharpened business
focus, ours is an organization that is truly poised to be a relentless force for a
world of longer, healthier lives.

We hope you'll join us for the journey. To get involved, contact Danielle at
danielle.sapia@heart.org
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Creating a Healthy Orange County for All, One Step at a Time

By Phil Yaeger, CEO and Executive Director, Radiant Health Centers

Radiant Health Centers is the county’s largest provider of HIV/AIDS
testing, prevention outreach and social services. Over the past eight
months, we have expanded our programs to help even more people.
We have launched mental health and food pantry services to qualify-
ing members of Orange County’s LGBTQ+ community, along with
transportation services to and from PrEP appointments. We have also
removed barriers to access for no-questions-asked PEP prescriptions.

In 33 years serving the community, we have seen firsthand how

stigma, poverty, cultural misunderstandings and other health barriers

have led to heightened health risks in Orange County’s vulnerable

LGBTQ+ population. HIV is just one of the most visible of those health
inequities.

. Yaeger
There are more than 29,000 LGBTQ+ residents of Orange County

who are underinsured or without health insurance, many living at or
below the poverty level, so even basic healthcare is out of reach, let
alone HIV prevention or suppression medications and mental or be-
havioral health counseling.

To eradicate HIV/AIDS in our community, we need to provide not just

comprehensive social services, as we have for years, but also med- _ ) o

ical services specialized in meeting the unique needs of the LGBTQ+ fc:i':elie?\tdﬁlll\)// g:%décc‘;"s“tf’:x;z?d
community. With new daily medpatmns that prevent an HIV-negative ¢ prophylaxis, or PEP, is an-
person from becoming HIV positive and that suppress the virus in other name for emergency HIV
HIV-positive people to the point it is undetectable and untransmittable, treatment that prevents HIV from
we know the end of HIV/AIDS is within our reach, but only if we get ~ becoming a lifelong infection.

these medications to those who need them.

tions) programs and food pantry.

Stigma and discrimination against LGBTQ+ individuals take a terrible
human toll and are associated with high rates of mental illness, sub-
stance abuse and suicide, as well as a higher risk of contracting HIV. Ex-
panded mental health services are greatly benefiting our members of the
LGBTQ+ community who would otherwise not have access to them.

Our expanded PrEP and PEP program provides our clients the resources
they need to effectively access PrEP and PEP, when they need it the
most, to prevent HIV transmissions. Often, healthcare providers are not
familiar with these medications or not comfortable prescribing them, lead-
ing to preventable HIV transmissions. In addition, our expanded food
pantry now supports members of our LGBTQ+ community whether they
are HIV positive or not.

Our LGBTQ+ health center will provide a place where the LGBTQ+
community can access culturally competent care and where providers
are well versed in addressing their specific health issues. The health
center will also enable Radiant Health Centers to increase its outreach
to LGBTQ+ youth and adults of all ages.

Radiant Health Centers’ medical center will become a one-stop shop for
medical and dental needs, counseling services, and easy access to
medications through an onsite pharmacy. In short, it will provide the
healthcare home the most vulnerable members of our LGBTQ+ commu-
nity need.

To learn more about The Campaign for Radiant Health Centers and how you can get
We have taken the first important steps to create a healthy Orange County for all, by involved, visit www.radianthealthcenters.org or contact Ana Martinez, Campaign and
expanding our services to fill the unmet needs of Orange County’s LGBTQ+ commu- Donor Relations Manager, at (949) 809-5768 or
nity, including our mental health services, PrEP and PEP (HIV prevention medica- amartinez@radianthealthcenters.org.
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Uncovering the Power of Potential

The Orangewood Way recognizes that our relationship with our youth
needs to be a collaborative partnership. By helping them to identify their
own strengths, attributes, aptitudes and internal capabilities, we empower

Studies have shown that the presence of a caring adult during a foster youth’s
transition into adulthood is one of the greatest predictors of his or her overall
stability and success. For many of the 2,000 youth we serve each year, an

Orangewood staff member is that person.

Since 1981, Orangewood Foundation has given
foster youth the support they need to reach their
greatest potential. Our programs focus on four
critical areas of support: Health & Wellness,
Housing, Life Skills & Employment, and
Education. From providing access to basic needs
- like laundry, toiletries and food - to scholarships
and one-on-one life skills coaching, we provide a
stable foundation for youth to build successful
futures.

Behind all of Orangewood’s offerings is the
caring, dedicated staff and volunteers who our
youth describe as “family”, “a lifesaver”, and “a
safety net”.

At Orangewood, our philosophy is guided by the
“Orangewood Way.” Orangewood program staff
members use a strengths-based, trauma-informed
approach when working with current and former
foster youth and their caregivers. We acknowledge
that youth from foster care possess behaviors,

attitudes, and emotions that are adaptive responses to their traumatic childhood

"I can tell that the staff will be there for me
no matter what. It's a really good feeling."
- Brandon

them to overcome their challenges and
work toward their dreams. Led by
Orangewood Foundation’s core values of
Trust, Respect, and Compassion, our
staff members encourage and guide the
youth to realize their goals and
successfully navigate the transition from
the foster care system into a financially
self-sufficient, healthy adulthood. Together,
our staff and youth move together through
five phases:

» Engagement

» Assessment

» Goal-Setting & Action Planning
» Implementation and Follow-up
» Completion and Thriving

Ultimately, we encourage our youth to look
beyond today, and nurture a vision for the
future that extends beyond Orangewood’s
services and support. But our doors are
always open to reconnect with them during

future significant life transitions or any time they need a little support or

encouragement.

pasts. At the same time, we respect the youth we serve as resourceful and

resilient in the face of adversity, and so much more than just their difficult
circumstances. Their potential is there, waiting to be tapped into.

For more about the wealth of services we provide our youth, or to contribute
a donation, please visit www.orangewoodfoundation.org.




A-38 ORANGE COUNTY BUSINESS JOURNAL

0C PHILANTHROPY Sponsored Feature SEPTEMBER 3, 2018

The Emerging Philanthropist: Savvy Givers Have a Plan

By David Ohanian, City National Bank

In earlier times, philanthropy seemed to flow only from the wills of wealthy
industrialists. These days, it's just as likely to come from a very alive business
owner or entrepreneur. Many have contributed to a variety of nonprofits at a
modest level throughout their lives. But now they want to be more actively
engaged — personally and financially. If that sounds like you, here’s how:

1. Determine your gifting capacity. A sound gifting strategy requires balancing
philanthropy with the very real need to maintain a desired lifestyle. Here, careful
calculations are needed to determine the amount required to meet core needs
over time, taking into consideration the potential for down markets and the need
for additional spending over time (e.g., later-in-life health care expenses). What's
left is known as “gifting capacity,” the amount in today’s dollars that you can
comfortably give away. Before making any decision regarding a gifting strategy, be
sure to speak with your trusted legal and financial advisors.

2. Run the numbers. Before you get out your checkbook, take a step back and
do your homework. The meat of a nonpraofit’s finances is found in the publicly
available Form 990, which it is required to file annually with the IRS. In the case of
a substantial gift, consider asking for a proposal with benchmarks and a budget
for a specific project.

3. Leverage your gifts. More and more, young entrepreneurs are seeking out
like-minded donors to join forces in so-called “giving circles.” They pool their funds
and expertise to increase their impact on charitable programs.

4. Consider a coach. There are plenty of professionals who work with individuals
and families to ensure that charitable giving is treated with the same care given to
their investments. So-called “philanthropy coaches” might advise you on setting
up a strategy, developing a mission statement and selecting suitable charities.
Network with nonprofit professionals and even members of your bank’s trust
department to find reputable advisers.

5. Leave a (tax-efficient) legacy. High-net-worth families often use tools such as
Charitable Remainder Trusts or Charitable Lead Trusts to help minimizes taxes. In
a low-interest rate environment, such tools may even leave a family better off
financially than before. Likewise, by using the charitable tools available under the
tax code, they are able to direct money to charitable causes that would otherwise
be lost to taxes.

In the end, entrepreneurs and owners of closely held businesses are appreciative

of their success — and want to give back to the communities that have nurtured
their companies. In the process, they enjoy the social capital that comes with
being philanthropic.

Perhaps Winston Churchill said it best: “We make a living by what we get, but we
make a life by what we give.”

Non-deposit investment products are not FDIC-insured, are not deposits or
other obligations of City National Bank, are not guaranteed by City National
Bank and involve investment risks, including the possible loss of principal.

David J. Ohanian is a senior vice president and the
Southern California regional manager with City
National Bank Private Banking, based in Irvine. City
National Private Banking works with high net worth
families, professional services firms, and select non-
profit organizations. They provide tailored advice and
solutions and unparalled service on investment
management, lending, banking, trust and wealth
transfer, and wealth planning.

Mr. Ohanian has over 20 years of experience working

with wealthy families in a variety of capacities. Prior to

joining City National Bank, he served as the managing director for Union
Bank’s Private Bank in San Diego and the Desert.

Mr. Ohanian graduated Cum Laude from California State University Fresno,
where he majored in Biology. His graduate studies include University of
Pennsylvania, Wharton and National University MBA program. He is Series 7,
8, 24, 63 and 65 licensed and holds a State of California Life Insurance
license.

Mr. Ohanian is a prior board member for The Old Globe Theater and supports
various organizations. Contact him at David.Ohanian@cnb.com or (949) 223-
4047

For more information about City National Securities, Inc. and this Financial
Advisor, please see FINRA BrokerCheck® at brokercheck.finra.org.
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The Economy is Booming - But Not for Everyone.

Unemployment is at near-historic lows, corporate profits are up, and stocks prices
are climbing. All good news? Yes, unless you are on the lower rungs of the
economic ladder and living in Orange County where the cost of housing is
estimated to be 356 percent higher than the national average (as noted in the
2018 Orange County Community Indicators report). Here the challenges of
housing and feeding a family are exponentially greater for everyone.

Because of the high cost of housing and the high cost of living — some 87 percent
higher than the national average - more than 30 percent of Orange County
neighborhoods have low levels of family economic stability. For these struggling
families any common life event, like a medical crisis, a layoff, or a car repair, can
spell economic disaster and make getting enough food for everyone a day-to-day
challenge.

Did you know that:

» 1in 6 children in Orange County will go to bed hungry one or more times this
month

» Children who receive free and reduced meals at school will often have very
little to eat on weekends and school holidays

» Children who miss meals in the first years of life are more likely to be
hospitalized with health problems like anemia and asthma

» Missing meals can precipitate developmental delays in language and motor
skills

» Hungry kids can have more social and behavioral problems that follow them
throughout their lives, potentially impacting graduation rates and job readiness

Child hunger is a not just an individual or family problem, it is a community
problem too. One that we all need to work towards solving because families who
face the awful choice between paying for groceries or paying the rent can’t focus
their time and energy on the larger issues of improving their circumstances.

Second Harvest Food Bank and its 200 community partners provide nutritious

food to thousands of families, so they don’t have to choose between rent and
groceries. Last year Second Harvest distributed a record 25.1 million meals — 71
percent of which was fresh and perishable food. We rescued more than 14 million
pounds of groceries that would otherwise have gone to waste. We launched our
Park-It Market, a refrigerated mobile pantry designed especially with seniors in
mind, and we opened La Colonia Market, part of our Permanent School Pantry
program, that provides fresh, nutritious food to hundreds of families each month.

It's initiatives and programs like these that, with your help, will enable Second
Harvest to achieve our Bold Goal of providing 30 million meals and closing the
meal gap. To find out how you can be part of this effort to create a community in
which no one will ever go hungry, call 949-208-3160 or visit FeedOC.org.
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Habitat for Humanity of Orange County
Celebrates 30 Years of Building Affordable Homes

It has been 30 years since Habitat for Humanity of Orange County volunteers
worked alongside those first partner families to build decent, affordable homes
that would change lives for generations. Those early years were a time of
trailblazing, of trying out new ideas and forging paths of change that became
the foundation we all depend on today for continuing this great work.

In the beginning, not everyone liked the

radical idea of partnership housing. But

gradually, people began to see themselves in

a world where those with resources and

those in need of a little help join hands and

delight in the blessings they provide to one

another. Habitat for Humanity of Orange

County became a trusted cause that people

want to support. No matter how hard we worked or how much we grew, though, the
problem of inadequate shelter continued to escalate around the world. We realized
we would have to blaze new paths to better serve more families.

The Habitat OC Program

Now into our third decade, we have learned that new housing is not the singular
answer for all families in need of decent shelter. We have upgraded our services to
include the Hand-Up Home Repair program, the Neighborhood Revitalization effort,
Habitat for Humanity ReStores in Anaheim and Santa Ana, and sustainable
construction methods. We have improved our advocacy efforts, partnering with 41
Habitat for Humanity affiliates in California and engaging hundreds of Habitat
supporters in the process. Through it all, we have brought people together to build
homes, community and hope.

The Habitat OC Families

Living in the trying circumstances of substandard housing forces many people to
summon great strength just to make it through each day, earn a living and keep their
children safe. Partnering with Habitat OC requires additional effort as people learn
new skills and develop strict disciplines.

Often future homebuyers work very hard on their days off to help build their homes. It
is not an easy process. However, homeowners emerge stronger than they ever
imagined and confident that they can move forward.

The Habitat OC Homes

The one thing families living in difficult housing situations dream about is stability in
their lives. Moving from place to place while chasing the hope for better
circumstances is exhausting and defeating. Having a stable home in which to live
means that children often do better in school, families and communities are healthier,
and parents often get better jobs and improve the family’s financial situation. Habitat
OC helps families acquire a forever home.

The Habitat OC program, along with the families and homes, come together with the
passion and direct vision of Orange County donors, supporters, and community
leaders.

Thank you for being a part of the Habitat for Humanity of Orange County family
and we hope you’ll join us for another 30 years of transforming lives and
communities. We can’t do it without you. www.HabitatOC.org/30th-Anniversary
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Join Girl Scouts in Building the Next Generation of Female Leaders

What would our future businesses and communi-
ties look like if ALL girls developed the confidence
and skills to become tomorrow’s leaders? Girl
Scouts unleashes the G.I.R.L. (Go-getter, Innova-
tor, Risk-taker, Leader)™ in every girl, preparing
her for a lifetime of leadership— from taking a hike
under the stars to accepting a mission on the In-
ternational Space Station; from lobbying the city
council to holding a seat in Congress; and from
running her cookie business today to tackling cy-
bersecurity tomorrow.

Orange County’s business community knows
that preparing girls to lead is an absolute im-
perative. Girl Scouts is leading the charge.

» Girl Scouts are more likely than non-Girl Scouts
to earn “excellent” grades and pursue higher
education.*

» Girl Scouts are more likely than non-Girl Scouts
to aspire to a career in STEM.*

» Girl Scout alum display positive life outcomes to a
higher degree than non-Girl Scouts in their sense of self,
volunteerism and community work, civic engagement,
education, and income.**

» Girl Scouts take action on issues they care about. OC Girl Scouts dedicate
more than 500,000 hours each year to enhancing our communities.

*The Girl Scout Impact Study, 2017
**Girl Scout Alums by the Numbers, 2017

Girl Scouts Celebrates Orange County’s Female Leaders

Demonstrating its commitment to elevating female role models, Girl Scouts is
proud to honor four extraordinary local Girl Scout alum who are outstanding
examples of what it means to be a G.I.R.L. (Go-getter, Innovator, Risk-taker,
Leader)™. New this year, two extraordinary Gold Award Girl Scouts who have
taken action to change the world will also be honored.

2013 Honoree Ashleigh Aitken with her Girl Scout representative
McKenna Brownell at the 2013 Celebrate Leadership Event at the
Fashion Island Hotel in Newport Beach

All six honorees will be recognized at the ninth an-
nual Celebrate Leadership event on October 12,
2018 at the Fashion Island Hotel in Newport
Beach.

Each honoree is paired with a current Girl Scout,
ranging from Daisy (kindergarten) to Ambassador
(grades 11-12), providing the leaders of tomorrow
with an opportunity to connect with leaders of
today. This year’s extraordinary honorees are:

» Zeena Dhalla, Founder, VerticAlign Posture
Coaching

» Abigail Lovell, Senior Vice President, Marketing
and Corporate Responsibility, Experian

» Melinda Masson, CEO, Scripsense

» Christine Mueller, Vice President and Director
of Operations, Capital Group

» Corinne Padar, Gold Award Girl Scout, Troop
1010 in Placentia

» Lucy Vu, Gold Award Girl Scout, Troop 21004 in
Fountain Valley

My favorite part of this event is that it provides girls with
the opportunity to meet local female leaders, inspiring
them to go after their dreams and provides a mentorship
experience they will cherish for a lifetime.

Ashleigh Aitken, Of Counsel at Aitken* Aitken* Cohn, 2013 Celebrate Leader-
ship Honoree, Girl Scout mom, and Troop Leader to Girl Scout Troop 3665

Join the movement to empower, educate, and prepare girls for a lifetime of
leadership by supporting Celebrate Leadership as a sponsor or attendee.
Funds raised support Girl Scouts of Orange County’s leadership development
programs for 20,000 Orange County Girl Scouts and the 13,000 dedicated
volunteers and adult members who guide them. For more information, visit
girlscoutsoc.org/celebrateleadership.

Reconnect as alumnae, volunteer, or donate online at girlscoutsoc.org.
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Alzheimer’s Disease: A Global Epidemic, A Local Fight

The Facts

Alzheimer’s disease, an irreversible, progressive brain disorder that slowly de-
stroys memory and thinking skills, and eventually the ability to carry out the sim-
plest tasks, is a public health threat that affects millions of Americans every day.
Worldwide, Alzheimer’s affects an estimated 50 million people. In the US, it ranks
as our nation’s sixth leading cause of death, the only one in the top ten list that
cannot be prevented, treated or cured.

The Prevalence of Alzheimer’s in our Community

Here in Orange County, 84,000 individuals have an Alzheimer’s diagnosis, or are
at an immediate risk of developing a dementia-related disease. To put that into
perspective, 84,000 people is enough to:

» Overflow the Angel Stadium almost twice

» Fill the Honda Center to the brim four times

» Max out Disneyland on its busiest day

» Account for the entire population of the City of Newport Beach
» Sell out 11 conferences at the Anaheim Convention Center

This does not account for the number of family members, friends and loved ones
who are also directly affected. Perhaps more than any other disease, Alzheimer’s
creates tremendous emotional and physical hardship for caregivers, particularly
when they are family members. Alzheimer’s causes loved ones to grieve the loss
of someone who is still alive. With each lost skill, every lost memory, this grief in-
tensifies. The effect of caring for a loved one with Alzhiemer’s is a rippling one,
and touches everyone.

Local Help

While researchers and institutions and clinical trial companies are working tire-
lessly on the frontlines of science to find a medical breakthrough, Alzheimer’s Or-
ange County is doing our part in the fight against Alzheimer’s on the ground here
in Orange County by working directly with those who are living this disease today.

With no effective treatment available, a dementia diagnosis can be one of the
worst things that someone and their loved ones can receive. However, a dementia
diagnosis does not mean hopelessness. While we may not be able to cure
Alzheimer’s, we can still reduce the scale of impact that Alzheimer’s imposes on
individuals and their loved ones.

HCP Inc. shows its support for the Alzheimer's cause during last year's Walk4ALZ. HCP was the
event's presenting sponsor, and is the Title Sponsor for the 2018 Walk4ALZ coming up on No-
vember 10, 2018 at the Angel Stadium. www.alzoc.org/walk

For over 36 years, thousands of local residents have turned to our organization as
their trusted resource for Alzheimer’s and dementia care and support. Our organiza-
tion helps in the following ways:

Anyone can call into our Telephone Helpline to speak with our team regarding any
guestions they have regarding information, referrals, or support.

Our two adult day centers in Garden Grove (Acacia Adult Day Services) and La-
guna Woods (South County Adult Day Services) support the capacity of caregivers
through respite and caregiver support, and provide and social, medical and special-
ized therapies for older adults who need care during the day.

We host over 40 support groups across the county where thousands of caregivers
regularly meet in a safe, caring environment to find comfort, hope and strength
through others who are in similar situations.

Our expert and licensed social workers create personalized plans and consulta-
tions for individuals and their family members who are facing decisions and chal-
lenges associated with the disease.
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Caregivers, family members, and professionals can attend one of our 500 annual
community education programs and classes to learn how to refine their caregiv-
ing skills.

Our early memory loss programs and our art programs provide meaningful ways
for those experiencing the early stages of the disease and their families to build a so-
cial network and connect with others.

We connect hundreds of people to local research companies who are conducting
critical clinical trials in pursuit of a treatment for Alzheimer’s.

Alzheimer’s Orange County is a 100 percent local organization. Our leadership and
team are based in Irvine, and every day our staff works directly in the community that
we have served throughout the past three decades. We know our community, and
understand deeply the needs of the unique populations of Orange County. Generous
funding and donations from our supporters stay 100 percent here in our community,
to keep our doors open and our programs and services free of charge for those who
need us. Over 84,000 people need support, and we are here for them.

Join the Fight Against Alzheimer’s

World Alzheimer’s Month: Every year, Alzheimer’s Orange County “GOes BLUE”
during September to raise awareness about pervasiveness of Alzheimer’s in our very
own community, and the services that our organization offers to mitigate the burden
on those facing this disease. We need to reach more families, and we need your
help to let people know that we are here. Join the GoBlueOC movement — learn
more about www.alzoc.org/goblue

Walk4ALZ 2018: Walk4ALZ is the county’s largest event to raise awareness and
funds for Alzheimer’s disease and other forms of dementia. Every year, thousands of
people come together at the Walk4ALZ to walk in memory or honor of loved ones af-
fected by Alzheimer’s. 100 percent of the money raised through Walk4ALZ stays
right here in Orange County, to fund the critical no-cost services and programs that
we offer to local residents who are fighting this disease. Join the 2018 Walk4ALZ at
the Angel Stadium on Saturday, November 10, 2018. It's free to sign up, and fun for
the entire family. www.alzoc.org/walk

For more information about Alzheimer’s Orange County, call the Helpline at 1-844-

HELP-ALZ, or visit www.alzoc.org. South County Adult Day Services and Acacia
Adult Day Services are both programs of Alzheimer’s Orange County.

Alzheimer’s

ORANGE COUNTY

Young students cheer on the participants at Walk4ALZ. Walk4ALZ is Orange County's largest
movement to raise awareness and funds for Alzheimer's and dementia. 100% of the money
raised during this event stays in Orange County, to fund services that help local families bat-
tling the disease. www.alzoc.org/walk

About Alzheimer’s Orange County

Alzheimer’s Orange County provides programs and services, free of charge,
to Orange County residents with Alzheimer’s and related dementia disorders,
their families, caregivers, and the community. Alzheimer’s Orange County
began as an independent 501c3 nonprofit in 1982, became a chapter of a
national nonprofit in 1984, and in December 2015, regained its independence
once again, with all fundraising going toward care, support and research in
Orange County, California. Alzheimer’s is a devastating neurodegenerative
illness that weakens the memory and other cognitive and emotional functions.

For more information, call the Helpline at 1.844.HELP.ALZ, or visit
www.alzoc.org.

South County Adult Day Services and Acacia Adult Day Services are both
programs of Alzheimer’s Orange County.
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Easterseals Southern California:
Building an Inclusive OC for People with Disabilities

At Easterseals Southern California (ESSC), we believe that our world is stronger
when we build an inclusive society in which people with disabilities participate
fully in all aspects of life at work, school, at home and in our communities. When
Easterseals reaches its 100" Anniversary in 2019 our organization will not only
celebrate its tremendous legacy as a respected disability services provider, but
our ongoing work toward creating a more inclusive future.

In many ways we have begun building that future through our services for more
than 10,000 adults, children and their families in Southern California. While we
provide services to people in counties from Ventura to Los Angeles and San
Diego to the Inland Empire, in Orange County Easterseals Southern California is
focused on expanding our day services for adults, community-based
independent living housing, employment services and autism therapy services.

Expanding Services in OC

ESSC is among the leading providers of Autism Therapy Services, offering
families and individuals vital behavior, speech, occupational and physical therapy
services. These therapies support positive change in communication, behavior
and social skills so that individuals with autism or other disabilities can reach
their full potential. Our new, centrally-located, Irvine therapy and disability
services center is state-of-the art and helps meets the need for comprehensive
clinical therapy services in OC. The new space allows us to provide more
families with important and much needed disability services.

It has long been a goal to expand the day services we provide in OC for adults
with developmental disabilities, allowing more people to be active in the
community and to engage in regularly scheduled volunteer activities to build
work-related skills. This will now be possible thanks to a generous $1.75 million
donation by the David and Molly Pyott Foundation. This generous gift will be
used in part to renovate ESSC's former corporate offices in Santa Ana into a
new Adult Day Services site that will support 200 additional individuals beyond
those currently supported in our Brea location.

Additionally, for over 15 years Easterseals Southern California has been known
for its unique housing services in Los Angeles County. We have 20 single family
homes throughout the county that provide 24-hour, 7-day a week care and
support for adults who chose to live in an Easterseals home. Our Residential
Service provides individuals with their own room in our licensed homes with no
more than four housemates. Many people who live in an Easterseals home have
transitioned out of state-run developmental centers and are experiencing
community-based living for the first time in their lives. This impactful,
transformational service will now expand into the OC where we will help make
institutionalization a relic of the past with two homes opening in the near future
and plans for at least 10 more.

Another area of focus in OC is employment. The majority of people with
disabilities want to work but are rarely given the opportunity to do so. ESSC's
WorkFirst employment service works one-on-one with individuals to help them
find meaningful jobs that suit their interests, abilities and talents. Our service
helps people establish goals and objectives for employment and works with
them on informational interviews, building social capital, and benefits planning.
Over the years we have individually supported thousands of people to find
meaningful employment in a variety of fields and business settings ranging from
large corporations to small independent companies. ESSC will further build this

service in OC by creating public-private partnerships with employers to
encourage them to hire people with disabilities. We also plan to partner with local
school districts to create job opportunities for students so they are ready to work
after graduating high school.

Changing the Way You See Disability

The influence of Easterseals Southern California extends far beyond the diverse
individuals and families that the organization directly serves. Our broad mission
focuses on changing the way people see disability—we want people in Southern
California, and throughout the nation, to understand the human potential of
individuals with disabilities.

Easterseals purpose is to change the way the world defines and views disability
by making profound, positive differences in people’s lives every day. To that end,
earlier this year ESSC launched a public awareness campaign, “Celebrate. Don’t
Separate. Change the Way You See Disability,” created on a pro bono basis by
E/LA Advertising. This innovative campaign, appearing online, on billboards and
at bus stops in OC, features Southern California residents who receive services
from Easterseals. It can be seen at celebratedontseparate.org. The campaign
was created with the goal of fostering inclusion. The multi-faceted ads focus on
showcasing who individuals are as people, not their disability. ESSC asks people
to reconsider how they view people with disabilities with such challenges as:
Celebrate. Don't Separate; Dialogue. Not Doubt; Encourage. Don't Exclude;
Include. Don't Isolate; Be Supportive. Not Sorry; and Spread Awareness. Not
Assumptions.

In addition, in 2016 the organization launched the Easterseals Disability Film
Challenge to further change the way people think about and view disability.
Entertainment is one of the most effective ways to influence public perception
and advance social change, and it has the incomparable ability to help shape
the way the world defines and views disability. The Easterseals Disability Film
Challenge gives filmmakers — with and without disabilities — the opportunity to
collaborate and tell unique stories that showcase disability in its many forms.
(Films can be seen at disabilityfilmchallenge.com.) The film challenge is a
weekend-long filmmaking contest, open to all, that provides a platform for new
voices in the entertainment industry. Each year, aspiring storytellers are
prompted to creatively write, produce and complete a short film. Thanks to
generous corporate support from companies such as Universal, United Talent
Agency, Adobe, Nike, CBS Entertainment Diversity, Dell and more, challenge
winners receive invaluable access to entertainment professionals, opening the
door to an industry notoriously difficult to enter.

Support Easterseals

Easterseals paves the way with programs and services that unlock the
potential of each person we serve, regardless of the challenge they may face.
Working in partnership, we offer guidance, provide support and inspire action
so that everyone can reach for and realize their potential. Together, we will
help individuals with disabilities realize their goals, we will help make Orange
County a model for full inclusivity, and we will change the way society views
disability. You can show your support in many ways including participation in
our Strides for Disability Run/Walk on October 20 or donating to support our
services in OC.

We encourage you to learn more at easterseals.com/southerncal.
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As we celebrate The Wooden Floor’s 35"
Anniversary year, we continue to ask ourselves:
what is the one word that describes the impact of
our mission over the past three and a half
decades? Trust. The bonds of trust formed
between our students, families, supporters, and
our community are what continue to make us
effective and deep-rooted.

In 1983, the bond of trust was to provide hope
and opportunity for young people to be safe from
gangs and risky behaviors during the summer,
through an innovative vision our Founder Beth
Burns led to change lives through dance.

In 1999, our community of supporters rallied to
help significantly expand our mission by raising
$6.8 million, enabling us to grow from our 4™
Street location to our beautiful, custom-built Main
Street campus in Santa Ana that our students
call their “second home.” We increased from 150
to 375 children served, and set a larger vision for
the organization by providing students and their
families with wrap-around services, including
family support and academics to help them
navigate their socio-economic hardships.

In 2005, we were entrusted to reach new
milestones as 100 percent of our senior class
went to college for the first time. Again, our
community of supporters rallied by our sides to
provide resources to help the subsequent
classes of students following in their footsteps
with scholarships and college and career
readiness programs. In 2009, we began the 10-
year journey promise to each child: from here,
you can step anywhere.

This past spring, we reached another milestone
for our community. Through an innovative

partnership with C&C Development and Orange County Housing Corporation, a
workforce housing developer in Santa Ana, we opened our second location.
The Wooden Floor at Depot at Santiago will allow us to deliver our services to
100 additional students, for a total of nearly 500 students served year-round.

35 Years - Trusted to Change Lives

At The Wooden Floor, the whole family is supported. Izrael joined
The Wooden Floor, and was followed by his brother Daren who en-
rolled the following year. According to their mother Sandra, The
Wooden Floor has been an educational experience not only for her
boys, but for her and her husband, as well. Sandra and her hus-
band have access to parenting and communications workshops,
one-on-one counseling, and other free services to help their boys
succeed in school and in life.

education.

This new location includes a dance studio with top-of-the-line Harlequin flooring,

a digitally equipped education and community center, and a family resource
center. By partnering with affordable housing developers, or other
organizations, we are looking for ways to scale our impact without increasing

the typical brick and mortar expense; thereby
enabling us to focus on programmatic growth to
serve even more young people.

Today, The Wooden Floor has evolved into one
of the nation’s leading social innovators, and is
one of the foremost creative youth development
nonprofit organizations in the country. We are
proud to have served over 90,000 young people
through year-round and community engagement
programs since 1983. We believe our strategic
solution for today’s greatest social challenges is
to transform the lives of young people in low-
income communities through the power of
dance and access to higher education. In
Orange County and through our national
licensed partner CityDance DREAM in
Washington, DC, we use a long-term approach
grounded in exploratory dance education
strategically integrated with academic tutoring,
college and career readiness, and family
support services to foster the confidence and
gifts within each child to innovate, communicate,
and collaborate — 21st Century skills necessary
for success in school and in life.

About The Wooden Floor:

Over its 35 years, The Wooden Floor has received numerous awards and
recognition, including the 2018 Best Work Places Award by the Orange

County Business Journal, the 2018 New York

Afterschool Award for Middle School Programming, the 2015 PIMCO

100 percent of students who graduate from
The Wooden Floor immediately enroll in
higher education and major in business,
engineering, medicine and the arts. Our
students become change agents and
beacons of hope within their own families,
their neighborhoods, our community and our
world.

At our recent 35" Anniversary Celebration
Weekend, we unveiled our largest
comprehensive campaign to date, called Lift:
The Campaign for The Wooden Floor, a special
four-year $27.2 million campaign that has
reached $14.1 million in commitments to date,
and has entered the public phase of support.
The organization of this major fundraising effort
into a comprehensive campaign, counting all
philanthropic support over a four-year period,
allows us to focus on the needs of the
organization and the children we serve
holistically, and increases our nimbleness to
create more immediate and long-lasting impact.

The Wooden Floor’s Board of Directors and staff
embarked on a significant strategic planning
process in 2009, resulting in an ambitious 10-
year Strategic Vision 2010-2020. Our strengths
in leadership, management, and fiscal
responsibility have prepared us to pursue
growth and advancements, which are needed
for three key reasons:

GO DEEPER. Our record of student success
has fueled internal growth in The Wooden
Floor’s student body through a high retention
rate. We must expand current programming to
sustain outcomes for larger numbers of students
on their paths to success in school and in life.

START EARLIER. The college access landscape is rapidly changing. Four-year
college eligibility is increasingly competitive, and the bar continues to rise. We
must advance to help students overcome challenges to access higher

SERVE MORE. Across the past five years we been forced to turn away about
80 percent of children who line up to enroll, due to student retention and space
constraints. We have been called to pursue collaborative growth opportunities

to serve more children.

As we begin to look ahead to the impact we will
make over the next 35 years and approach the
ways of growing our mission, The Wooden Floor
Board of Directors and staff continues to ask
ourselves: what is in the best interest of our
students, families, and our community? When
dance is used as the means for social change,
innovation flourishes into courageous life-
changing outcomes for the children we serve,
and moves The Wooden Floor’s exciting mission
forward, which helps move our community
forward.

In doing so, we hope to ensure our bonds of
trust remain strong.

To learn about the ways you can make a
difference in The Wooden Floor’s plans to grow
and impact even more young people in Orange
County, please contact Dawn S. Reese, Chief
Executive Officer at (714) 541-8314 ext. 110,
Info@TheWoodenFloor.org, or visit
LiftCampaign.org.

Foundation Leadership Circle Award, the 2012 Afterschool Innovator Award

Life Foundation AIM High
The WoodenFloor.org

from the Afterschool Alliance and The MetLife Foundation, the 2009
Neighborhood Builders Award from Bank of America, and the 2003 National
Arts and Humanities Youth Program Award.
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Top Philanthropists Announced for 33rd Annual National Philanthropy Day Orange County

Orange County’s top philanthropists, business leaders and individuals will be honored at the 33rd annual National
Philanthropy Day Awards Luncheon on Thursday, November 15, 2018 at the City National Grove of Anaheim, 2200 E.

Katella Avenue, Anaheim 92806.

Networking: 10:30 am - 11:30 am

National Philanthropy Day Awards Luncheon: 11:30 am - 1:30 pm

Produced by the Orange County Chapter of the Association of Fundraising Professionals, National Philanthropy Day has
become the most prominent philanthropic recognition event in Orange County, with more than 1,000 honorees since its
inception in 1986. Orange County Business Journal is the Presenting Sponsor, PBS So Cal is the Platinum Broadcast
Media Sponsor and the Orange County Register is the Community Media Sponsor.

To purchase tickets to the event or learn more about sponsorship opportunities, please visit www.npdoc.org.

About National Philanthropy Day

National Philanthropy Day Orange County honors those who have demonstrated philanthropy and enhanced their communities and the world. Each
year, more than 130 Association of Fundraising Professionals chapters throughout the U.S., Mexico and Canada honor the philanthropic efforts of
individuals, businesses and groups. Net proceeds of the event support the ethical advancement of philanthropy in the community by the Orange
County Chapter of the Association of Fundraising Professionals. www.npdoc.org

2018 National Philanthropy Day Outstanding Honorees

Legacy Award |
Ueberroth Family Foundation

Established in 1984, the Peter and Ginny Ueberroth Family
Foundation reflects its founders’ lifelong commitment to giving back.
The foundation was funded through the many speaking requests that
followed, and granting has been targeted locally in the areas of at-risk
youth, education, health and human services. Ginny and Vicki Booth,
their daughter, have been deeply involved in the community, serving
in leadership roles on the boards of the Orange County Community
Foundation, Hoag Hospital and Sage Hill School. The Foundation
partners with more than 70 local nonprofits and has invested more
than $40 million in Orange County.

Outstanding Philanthropic Group |
Orange County Bar Association Charitable Fund

Founded in 1995, the Orange County

Bar Association Charitable Fund is the

philanthropic arm of the Orange

County Bar Association (“OCBA”"). The

Charitable Fund is dedicated to

bettering the Orange County

community and legal profession by

facilitating equal access to justice.

Through its annual grant-giving

program, it supports the Veterans

Legal Institute in providing legal

services to veterans. Over the past

decade, $1.2 million in grants have

been dispersed for services benefiting

domestic violence advocacy programs, low-income residents and foster
youth, diversity pipe-line efforts and assistance for homeless residents.
Additional projects include child abuse prevention, expanded access to
legal education and services for the immigrant community.

Outstanding Philanthropists |
Charles and Ling Zhang

Charlie and Ling Zhang have continued their success in business and
real estate by giving back to the community they feel gave them so
much, devoting decades of time and treasure to numerous nonprofits,
including Pacific Symphony, Bowers Museum, Concordia University and
their church. In 2016, they established Orange County Music & Dance to
provide a world-class, nonprofit performing arts school committed to
allowing children to follow their passion in the arts, regardless of their
financial circumstances. Among the many honors accorded Chatrlie is
the prestigious Ellis Island Medal of Honor, bestowed on those who
have made a significant contribution to the U.S.

Outstanding Volunteer Fundraiser |
Joe Hanauer

Joe Hanauer, outside of work as principal

of Combined Investments, LLC, gives to

the following nonprofits: Laguna

Playhouse, where his leadership as

board chair strengthened fiscal results;

Laguna Beach Live! where Joe’s board

work with the president in strategic

planning provides quality live music

accessible to everyone; Mission Hospital,

foundation board member, targeting

potential donors and helping strengthen

linkage between Mission Laguna and city

leadership; IHC Global, board chair

procuring funding on inclusive housing and sustainable cities;
Roosevelt University, life trustee, aided in strategic planning; Reaume
Foundation, on board and investment committee that provides grants to
organizations involved in delivering international real estate education.
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2018 National Philanthropy Day Honorees

Outstanding Founder | Michelle Wulfestieg,
Southern California Hospice Foundation

Michelle Wulfestieg, a two-time stroke

survivor, whose first brush with death

came at age 11, is dedicated to

hospice as founder of Southern

California Hospice Foundation

(SCHF), which provides

indispensable services such as

buying groceries and paying overdue

bills for families in need, but also

grants spectacular final wishes. She

additionally educates the public about

hospice. Looking ahead, Michelle

launched a capital campaign to open

a live-in residential care home in

Orange County for those at the end-

of-life. Michelle, who shares her own

remarkable life story in an award-winning memoir, All We Have Is
Today: A Story of Discovering Purpose, hosts bereavement workshops
at Mariners Church.

Outstanding Corporation or Business,
Small (1-50 employees) |
Shulman Hodges & Bastian LLP

Shulman Hodges & Bastian LLP is a full-service business
law firm based in Irvine. Their success has enabled them
to give back to the community in numerous ways with their
time, talent and resources, not just by writing checks but
by volunteering and providing pro bono legal services to
many nonprofits. SHB members regularly serve on
committees and boards of the organizations they

support. Len Shulman with Pediatric Cancer Research
Foundation as its chairman; Ron Hodges with Loyola
Marymount and Law School, helping raise and steer funds
for various educational needs; Jim Bastian with Mission
Hospital Foundation, Lion’s Heart and American Heart
Association.

Outstanding Corporation or Business, Large (500+ employees |
Bank of America

Bank of America, founded in California more than 100 years ago, has a
strategy for giving that goes beyond philanthropic capital to providing pro
bono expertise and empowering its employees to volunteer in their
communities. Bank of America awarded $1.2 million in grants to local
nonprofits in 2017 and offers its 4,800 employees two hours of paid time
off every week to volunteer with local charities. The bank invests in the
development of nonprofit leaders through its Neighborhood Builder
program and through its Student Leader program. All these efforts helped
Bank of America become #2 of 50 companies in Fortune’s most recent list
of Best Workplaces for Giving Back.

Outstanding Corporation or Business, Mid-Size (51-499 employees) |
Service Champions Heating & Air Conditioning

Founded by Leland Smith in 2000,

Service Champions Heating & Air

Conditioning remains family-owned

and operated with more than 200

employees. The company’s Good

Deeds for FreeM program has grown

from helping customers to helping

community members and

organizations in need, from

partnering with organizations to

helping veterans furnish their homes

to providing Thanksgiving dinners

and heating and air conditioning

installations to families. Other

charitable giving includes Autism

Speaks Orange County, Make-A-

Wish Orange County, Brea School

District, and MOMS Orange County. The company’s ambassadors
participated in the Mommy, Daddy & Me class, and the company
contributed to the Adopt-A-Family program during the holidays.

Outstanding Youth |
Lauren Best

Lauren Best, 18, a recent graduate of Sonora High School in La Habra,
has a passion for helping others. She created a curriculum at her high
school working with special needs teachers to teach social skills to
special needs students through her Girl Scout Gold Award Project, which
included training 100 regular students as mentors and planning a dance
for 200 mentors and special needs students. As president of Sonora’s
Best Bets Club, she encouraged students to work with special needs kids
and also founded one of the only Girl Scout Troops in Southern California
for those students. KABC-TV honored her as a Cool Kid for her efforts.
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Committed to Meeting the Needs of Our Communities

The YMCA is a nonprofit dedicated to Youth Development, Healthy Living,
and Social Responsibility. Each year, we serve 61,000 individuals, children
and families through child care, sports, swim, camp, health and wellness pro-
grams, and community service programs for adults and youth with develop-
mental disabilities. We operate out of 80-plus locations throughout Orange
County, Riverside County, East San Gabriel Valley and Pomona Valley.

In 2018, YMCA of Orange County received a 4-star rating on Charity Naviga-
tor and the 2018 Gold Seal of Transparency from Guidestar. Each Y location
in Orange County is a part of the YMCA’s Nationwide Membership program,
allowing members to reach health and wellness goals wherever they live,
work or travel. This is an essential part of the Y’s cause of

strengthening communities.

Each day, we work side-by-side with our neighbors to make
sure that everyone, regardless of age, income or back-
ground, has the opportunity to learn, grow, and thrive through
our programs. We do this by seeking donations through our
annual campaign and funding through grants and major gifts
to provide financial assistance in all of our programs.

Last year alone, we awarded more than 1.1 million dollars in
scholarships to more than 2,200 individuals and families—
making a difference in the lives of people like Ann who said,

“I'am a single mom. | have no family to help care for my son. The Y gave him
the support that he doesn’t otherwise have. Because of the Y and the scholar-
ship we receive, I’'m able to work. | know that he is well taken care of while |
can’t be with him.” - Ann, YMCA Afterschool Program Parent

In 1887, 24 volunteers established the first YMCA in Orange County. In the
very beginning, programs included youth camping, Bible study and literary so-
cieties. Over the years, health and wellness centers, swimming, child care,
sports, and programs for special needs populations have all been added, con-
tributing to our long and rich history in Orange County, CA.

Youth Development

We believe the values and skills learned early on are vital building blocks for
life. Because of the Y, more young people in neighborhoods around the na-
tion are taking a greater interest in learning and making smarter life choices.
At the Y, children and teens learn values and positive behaviors, and can ex-
plore their unique talents and interests, helping them realize their potential.
This makes for confident kids today and contributing and engaged adults to-
mOorrow.

Youth Sports - Participation in organized sports provides children with many
opportunities to develop motor skills, build self-esteem, and express them-
selves — all vital building blocks for life!

Youth Swim - The Y has been teaching people to swim for more than a cen-
tury. We offer a variety of swim programs for all ages that challenge and de-
velop participants in healthy spirit, mind and body.

Afterschool Care — For a safe place to go once the school day ends and con-
tinuing to build on what is being learned during the day. Exposure to science,
technology, engineering, arts, and math plus time to have fun with friends are
just a few highlights!

Resident Camp - Through a variety of engaging activities and the use of natu-
ral surroundings, YMCA camps encourage participants to explore and develop
their interests and abilities in a safe and nurturing environment.

Healthy Living
Being healthy means more than just being physically active. It’s about

maintaining a balanced and healthy spirit, mind and body. The Y is a place
where everyone can work toward that balance by challenging themselves to
learn a new skill or hobby, fostering connections with friends through our
lifelong learning programs, or bringing your loved ones closer together
through our many family-centered activities. At the Y, it’s not about the ac-
tivity as much as it is about the benefits of living healthier.

Health & Wellness - In addition to our fitness programs, group exercise

classes, and fully-equipped fitness facilities, the Y provides educational pro-

grams to promote healthier decisions, youth programs to keep children ac-

tive and engaged, and many opportunities for active older adults to stay fit
in mind and body.

Adult Sports & Recreation - The YMCA of Orange County
provides adults with a variety of sports and recreation pro-
grams that offer fun ways to stay active, get fit, and explore
new hobbies.

Adventure Guides - This program encourages families to
spend valuable, quality time together through camp outs,
community service projects, and other special activities
that strengthens the bond between parent and child.

Social Responsibility

We know that when we work as one, we move people and communities for-
ward. That’s why we are committed to providing support to our neighbors
and opportunities for kids, adults, and families to give, join in and advocate
in the name of stronger communities.

Community Services - YMCA Community Services provides essential sup-
port for the most overlooked members of our community, delivering unique
programs and services to youth and adults with developmental disabilities,
and inclusion for autistic children.

Volunteerism & Giving - It all starts with our community! Volunteers and
donors make it possible for the Y to change lives. Our volunteers contribute
by mentoring kids, coaching sports, serving as camp counselors and tutors,
raising valuable funding, and much more.

The YMCA of Orange County approaches community challenges through a
uniquely sustainable social enterprise model that is distinct from the typical
nonprofit. Rather than continually fundraise to cover staff and administra-
tive costs, we meet majority of operating and program expenses through
fee-based services. With a dependable income stream, we are able to in-
vest in the quality of our programs and capacity of our staff, which means
that adults and children consistently benefit from innovative activities,
highly trained mentors, and caring relationships. In practice, this also
means community fundraising and grant seeking can be used to broaden
access, fulfilling our mission to “build healthy spirit, mind, and body for all”
regardless of ability to pay. The individuals and families who choose the Y
tell us that they value our high quality programs, compassionate staff, and
wonderful diversity. As one father, an unemployed recipient of assistance
for his special needs son, recently told us, “l can see love, care, and help at
the YMCA.”

100 percent of all donations support our communities and Our Promise — To
strive to keep our programs open for all, regardless of ability to pay. We
are looking long-term to make the largest impact possible in our communi-
ties so whether you are looking to give back, get fit, or meet new friends,
the Y has something for you! JOIN. PLAY. GIVE. VOLUNTEER. TODAY.

For more information, contact YMCA of Orange County at (714) 549-
9622 or ymcaoc.org
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Tackling Autism in the 21st Century: CHOC Children’s and
Thompson Foundation to Open New Autism Center

According to a new report by the Centers for Disease Control, the number of
children diagnosed with autism in the United States has increased to 1 in 59.
Some research has suggested the number may even be as high as 1in 41. In
California in 2016, more than 97,000 California public school students were
diagnosed with autism, a number that has risen steadily since 2001 when
there were fewer than 20,000 cases. The increase has been especially notable
among kindergartners, where cases grew by 17 percent from 2015 to 2016.
Reasons for the rise are unclear, but in addition to better diagnosis and
awareness, some experts suggest that broader definitions of the condition are
contributing factors.

As one of the leaders in pediatric care in Southern California, CHOC
Children’s is tackling this problem head on through a new collaboration with
the William and Nancy Thompson Family Foundation. Thanks to a pacesetting
$10 million founding gift, the Thompson Autism Center at CHOC Children’s will
evaluate children as early as possible to foster better outcomes; engage those
whose behaviors negatively affect the quality of life for them and their family;
and establish a long-term support system for children with complex care
needs.

The Thompson Autism Center will also establish a partnership with Chapman
University to help families navigate the education system from preschool to
college. Lastly, it will participate in national research networks to support the
Thompson Family Foundation’s vision to bring hope to children with autism
spectrum disorder. “A national leader, the Thompson Family Foundation has
earned a stellar reputation for expanding services, research, education and
advocacy for children with ASD and their families. We are grateful for their
generous support and their commitment to enrich so many lives here in
Orange County,” said CHOC Children’s President and CEO Kimberly Chavalas
Cripe.

What sets the Thompson Autism Center apart from other programs is its focus
on three high-need populations. Most children are not diagnosed with ASD

until their fourth birthday, but early intervention has been shown to
significantly improve the development of basic cognitive, relational and
communication skills. With that in mind, the Thompson Autism Center will
assess, treat, develop care plans and provide follow-up services for
undiagnosed children from ages 1-6.

A second focus will be on children who communicate with negative behaviors,
such as aggression and self-injury, which often result in physical, emotional
and social impacts on them and their parents and siblings. The Thompson
Autism Center will work with families to create and provide a multi-tiered
intervention program for these children.

The third high-need population consists of children who suffer from common

symptoms such as epilepsy, sleep disorders, gastrointestinal issues and other
medical problems. The Thompson Autism Center will provide comprehensive,
interdisciplinary care and family support services to address these conditions.

Bill Thompson, co-founder of the Thompson Family Foundation, hopes that
the new partnership with CHOC Children’s will build upon existing autism
services in the area. “We take pride in collaborating with institutions and
health care professionals who share our vision to dramatically improve the
lives of children with autism and other neurodevelopmental disorders and
their families. Our collaboration with CHOC Children’s will complement and
expand on the work already being done in Orange County, making a lasting
impact on the community and bringing hope to children and families affected
by ASD.”

The two-story, 20,000-square-foot facility is scheduled to open in summer
2019 and will be located at 170 S. Main Street in Orange, just a few blocks
from the main CHOC Children’s campus.

For more information, and opportunities to support the Center’s work, contact
Madeline Hall at (714) 509-8682 or email mhall@choc.org.
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On the eve of her twelfth birthday Natalie Stack made a wish no child should ever have to
make: “to have my disease go away forever.” That simple but heartbreaking wish, scribbled
on the back of a restaurant napkin, has understandably become the wish of every child and
adult with cystinosis.

Cystinosis is a rare, metabolic disease that slowly destroys the body’s organs,
including the kidneys, liver, eyes, muscles, bone marrow, thyroid and brain.
There is medication to control some of the symptoms of the disease, but cysti-
nosis remains incurable.

Research is Our Hope

When Nancy and Jeff Stack established the Cystinosis Research Foundation
(CRF) in 2003 they were committed to aggressively funding cystinosis research
to ensure the development of new and improved therapies and a cure for cysti-
nosis. But never in their wildest dreams could they have imagined what has
been accomplished in 15 short years.

Today, CRF is the largest fund provider of cystinosis research in the world
awarding 175 cystinosis research and fellowship grants in 12 countries. The
foundation issues two global calls for research and fellowship applications each
year. In the first round of funding for 2018, CRF issued 11 multi-year grants to-
taling $2.4 million.

CRF has achieved a number of milestones which have dramatically improved
the quality-of-life for people with cystinosis, and have provided a more hopeful
future for cystinosis patients and their families:

» CRF-funded research led to the discovery of a delayed-release form of the
life-saving medication which has improved patients’ lives. The delayed-release
medication is taken every 12 hours instead of every six hours. The FDA ap-
proved the drug in April 2013.

» The CRF Cystinosis Gene Therapy Consortium was established to bring stem
cell and gene therapy to clinical trial. In 2013, the consortium received IRB ap-
proval for the first allogeneic stem cell treatment for cystinosis at UCLA.

Dr. Stéphanie Cherqui, in her lab at the University of California, San Diego, continues to
work every day on Stem Cell and Gene Therapy research that has cured cystinosis in mice.

Natalie Stack with her parents Nancy and Jeff, who formed the Cystinosis Research Foun-
dation in 2003 to fulfill Natalie’s wish.

» CRF established the Cure Cystinosis International Registry (CCIR) to help
identify all cystinosis patients worldwide; to learn more about cystinosis and its
complications; and to aid cystinosis scientists with their research efforts. To
date over 576 cystinosis patients from 44 countries are registered with CCIR.

» CRF created the first post-doctoral Cystinosis Research Fellowship Program
to encourage young investigators to establish careers in cystinosis research.

* Leveraged Grants: CRF “seed” money has resulted in CRF-funded re-
searchers receiving additional grants from the NIH and other funding institu-
tions for cystinosis research totaling over $12 million.

» CRF sponsors the biennial International Cystinosis Research Symposium for
CRF funded scientists and researchers. The symposium is held at the Arnold
and Mabel Beckman Center in Irvine, California. CRF encourages the sharing
of information and collaboration in an effort to accelerate the research process.

BEYOND RESEARCH — ANNUAL DAY OF HOPE FAMILY CONFERENCE
CRF is focused on research to find better treatments and a cure for cystinosis.
We are also focused on educating patients and families on the progress of re-
search. Although there are only 2,000 people in the world with cystinosis, CRF
sponsors an annual “Day of Hope” family conference to bring cystinosis families
together as a community. Every year families from all over the world gather to
meet, connect, share information and to form lifelong friendships. CRF-funded
researchers are invited to present their studies and share their progress with
the community. The family conference brings together the researchers, and
cystinosis patients and their families. The conference strengthens the global
cystinosis community and helps drive the research forward.

To learn more about the Cystinosis Research Foundation or to make a dona-
tion, visit www.cystinosisresearch.org or call 949-223-7610

More than 63 cystinosis families and their children from around the world attended the 2018 CRF
Day of Hope Family Conference.
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Community Action Partnership Strives
to Enhance Quality of Life in OC and Prevent Poverty

As Orange County’s designated anti-poverty agency, Community Action
Partnership of Orange County (CAP OC) remains true to its mission. For over
50 years, CAP OC continues to enhance residents’ quality of life by
eliminating and preventing the causes and effects of poverty through
mobilizing and directing resources to programs that assist, educate and
promote self-sufficiency.

The Partnership’s services cover all low-

income communities in Orange County,

particularly the northern and central

regions where one-third of residents

experience financial instability. CAP OC

serves the cities of Buena Park, La

Habra, Stanton, Fullerton, Anaheim,

Santa Ana, Garden Grove, Westminster,

Costa Mesa, and many others throughout the county. Each year, CAP OC
impacts the lives of over 400,000 low-income children, families, seniors,
veterans and individuals with disabilities that live at or below the poverty level.

To assist our neighbors CAP OC offers programs that help alleviate hunger
and poverty, help children and youth succeed, strengthen and support
families, promote self-sufficiency as well as support vulnerable and aging
populations.

Through our programs such as our OC Food Bank, Utility Assistance and
Weatherization, we are able to positively impact the lives of struggling families
and seniors with nutritious food, assist low-income residents and seniors to
reduce their energy bills and avert financial crisis. In 2017, Anaheim
Independencia and El Modena Family Resource Centers provided 494 at-risk
children and teens with after school tutoring programs. We support the
vulnerable and aging populations at our EI Modena and Anaheim
Independencia Family Resource Centers through nutrition and recreation
programs to help keep them healthy and active. We offer free lunches to low-
income children during the school summer break.

To prepare students for school and a brighter tomorrow, we distributed 1,150
backpacks filled with essential school supplies and an additional 1,350

backpacks were given to our partners in Orange County who work with
disadvantaged, low-income students for a total of 2,500 backpacks!

During the 2017 tax season, CAP OC helped 1,190 low-income individuals
and families prepare and file their federal and state tax returns through the
Volunteer Income Tax Assistance (VITA) program. This free service helped
low-income taxpayers receive $1,526,214 in Federal and State Tax refunds,
allowing them to pay bills, continue their education, or open savings accounts.

We at Community Action Partnership of Orange County proudly serve the
communities where we work and live. We unite in support of those in need by
alleviating hunger, ending poverty and building stronger communities. CAP
OC celebrates 53 years of caring, upholding the values of human dignity, and
the integrity of compassion.

MISSION STATEMENT: The agency is dedicated to enhancing the quality of
life within Orange County by eliminating and preventing the causes and
effects of poverty by mobilizing and directing the resources to assist, educate
and promote self-sufficiency.

To make your donation now, please visit us at www.capoc.org/donate or for
more information on How You Can Help please call 714/897-6670.

1 “Orange County Community Indicators 2017”
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10 Ways to Make Your Day Meaningful

Every child deserves to grow up safe, nurtured and full of potential. In reality, child
abuse is reported every 10 seconds. Parents need support, guidance and
resources to raise healthy, happy children. That's where Children’s Bureau comes
in. For 114 years, Children’s Bureau has changed the trajectory of children’s lives
by building strong families and communities through innovative work in the areas
of prevention, treatment and advocacy.

While we reach more than 8,000 at-risk children and parents each year in Orange
County, the need continues to rise. That’'s where YOU come in. Children’s Bureau
offers 10 ways to invest your time and resources that include:

» Enlist your friends and coworkers to volunteer at seasonal family events

» Actively participate on our board of trustees or Summer Soirée event
committee

» Become a resource parent to a foster child by giving them a safe and nurturing

home

Join our vibrant networking group of Young Professionals

Design a Corporate Partnership that meets your stakeholders needs and

brand objectives

Organize your own fundraising campaign through Team all4kids

Get social with us on Facebook, Twitter, Instagram, LinkedIn and YouTube

Make a donation

Increase your gift through your company’s Matching Gift Program

Ensure Children’s Bureau future stability through the legacy of a Planned Gift

vv

\ A A A A4

Children’s Bureau’s mission is to protect vulnerable children through
prevention, treatment and advocacy. Giving to Children’s Bureau, even in a
simple way, can impact your life too. Meet new people and feel good about
making a difference in Orange County. Join us and be part of the story to prevent
child abuse.

For more information or to take a tour, visit all4kids.org or call 888.255.4543.

Medical Bills are the #1 Reason Families File for Bankruptcy
Join Miracles for Kids in Helping Families with Critically-ill Children

Families fighting for their children’s lives
shouldn’t have to worry about becoming
homeless or going hungry. A Harvard
study concluded that the number one
reason people go bankrupt is medical
bills, even though 72% percent of
families filing for bankruptcy had major
medical insurance. That's why, since
2002 Miracles for Kids has been there
to help families with critically-ill children
fight bankruptcy, homelessness, hunger
and depression - so they can concentrate on what is most important, the health
and care of their child.

Miracles for Kids is one of the only organizations on the West Coast dedicated to
alleviating these stresses - but we need to do more.

You can help make miracles:

Partner with Us: Let's develop ways to give back that promote goodwill and
corporate responsibility.

Donate: Your gift will help a family immediately.
Volunteer: If you have time and talent, join Team Miracles!
Host a Drive: Help collect food and supplies.

Celebrate: Host an event or support one of our signature annual events - the
Night of Miracles Gala, Stars & Stripes Tournament and the Golf Invitational.

Upcoming ways to get involved:

» Night of Miracles Gala: The Miracle of Magic (Oct. 20, 2018)
» Thanksgiving Basket of Miracles (Nov. 19-20, 2018)

» Holiday Basket of Miracles (Dec. 15-17, 2018)

» Stars & Stripes Tournament (Jun. 27-30, 2019)

To donate or learn more, visit www.miraclesforkids.org or call (714) 730-3040.



SEPTEMBER 3, 2018

0C PHILANTHROPY Sponsored Feature

ORANGE COUNTY BUSINESS JOURNAL B-71

Hope Builders:
Working Today for a Better Tomorrow

Despite a thriving economy and low unemployment rates, there are far too few
qualified candidates that meet the demand of local employers. According to the
Society for Human Resources Management, every time a business replaces a
salaried employee, it costs 6 to 9 months’ salary on average. For an employee
making $40,000 a year, that's $20,000 to $30,000 in recruiting and training
expenses.

Compounding this, over 42,000 Orange County youth are neither in school or
working. Each of these youth imposes an immediate taxpayer and social burden
of $51,350.

Orange County-based Hope Builders
seeks to bridge this gap by partnering with
employers, educators and philanthropists
to upskill the community’s future workforce
through programming that integrates skills
training with intensive life skills and
employment readiness preparation.

Annually, Hope Builders serves over 500 young adults (ages 18-28), of whom:
100 percent are low income and unemployed or underemployed; 46 percent are
pregnant or parenting; 74 percent are undereducated and 66 percent receive
public benefits. Despite an eagerness to work, these youth often don't know how
to access avenues to employment and education.

Committed to connecting young people to life-changing career opportunities,
Hope Builders’ 11-month construction program fast-tracks youth into jobs with
long-term career potential and competitive wages at companies like Infinity
Plumbing Designs.

At 26, Ed applied to Hope Builders to find a better way to provide for his family. He
was working the night shift cleaning the grounds at a local amusement park and
also holding down a part-time job in a warehouse to make ends meet.

He heard about Hope Builders from his sister, who had successfully completed
their healthcare training program a year earlier “I was looking for a career,” he
said. “I know that plumbing will be useful forever. There are two million homes in
California, and all of them have plumbing.”

The training schedule was challenging for Ed. He often arrived at the training site
after having worked his full night shift. His drive to succeed got him through. He
learned how to measure, frame, wire electricity and lay pipes. Most importantly,
Ed says he learned not to be afraid—anything he messed up, he could fix.

Hope Builders placed Ed with Infinity Plumbing Designs where he now earns $14
per hour. He spends workdays laying pipes, leveling them, installing gas lines, etc.
The job is satisfying, and offers significant opportunity for growth. After years of
working around the clock, Ed now gets home by 4 p.m. and has time to spend
with his family.

Over the next five years, Hope Builders is committed to expanding its proven
model and connecting local employers to a prepared and motivated workforce. To
ensure a thriving Orange County, by 2022, Hope Builders will recruit, vet and train
1,000 youth like Ed for career opportunities that transform their lives.

For more information, please visit www.tsjhopebuilders.org or contact
info@tsjhopebuilders.org.
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lgnite the Power of a Girl and Transform the World

What will happen in the world when girls have what they need to succeed?

That's what Global Girls Leading our World (Global G.L.O.W.) is determined to
find out. The Santa Ana-based 501(c)(3) nonprofit's mission is to ignite the power
of girls as a force for global transformation. CEO Kylie Schuyler, PhD, a longtime
Laguna Beach resident, founded Global G.L.O.W. in 2012 after volunteer work in
Cambodia showed her first-hand the inequities that exist in many communities for
girls in their pursuit of education, wellness and economic opportunity.

Informed by her background in
positive psychology, over the
past six years Schuyler has
partnered with reputable
community organizations and
NGOs to build a dynamic
organization that listens to girls;
mentors them through a unique
proprietary curriculum focused
on self-expression and self-
advocacy; gives them support to
overcome barriers; and amplifies their voices so others learn their stories of
strength and success.

“Girls are the solution to many of the world’s problems,” explains Schuyler.
“Countless studies show that girls who are educated, strong and healthy grow up
to marry at a later age, have fewer children who grow up healthier, participate
more readily in the formal economy, earn higher incomes, and make big
contributions toward elevating their communities out of poverty.” According to
UNICEF and the UN Population Fund, keeping a girl in secondary school can
increase her future earnings by 10-20 percent; and women who are paid a fair
wage for their work invest 90 percent of their income back into their families and
communities. Strengthening girls benefits everyone.

Global G.L.O.W. operates programming for girls aged 10-18 at sites throughout
the U.S. and in 26 other countries. More than 7,000 girls annually participate in
weekly clubs and regional programs and summits. Each year in October, girl
delegates from ten locations convene in New York City for the Global HerStory
Summit (GHS), a weeklong event that is organized in cooperation with the UN'’s
International Day of the Girl on October 11th. During the GHS, girls collaborate

In July 2018, Global G.L.O.W. partnered with UCI to host a free week-long HerStory Summit
for 40 local girls, to prepare them for future opportunities at college and beyond.

with mentors to develop Community Action Plans that they take home and
implement for the benefit of everyone in their communities.

“Our programs are piloted here in Southern California and then rolled out in more
than 60 locations worldwide where girls face urgent challenges,” says Executive
Director Katie Rootlieb, also a Laguna Beach resident. “Our Orange County circle
of friends and supporters is critical to our success, and makes our growth
possible.” This fall, Global G.L.O.W. is launching its new Healthy G.L.O.W.
program at the Orange County Women'’s Health Project. The program will address
the physical, emotional, and social well-being of adolescent girls in our
community.

To learn more, get involved, and attend the 2018 GLOW Gala at Pelican Hill
Resort on September 29th, visit www.GlobalGirlsGlow.org
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The Evolution of lllumination Foundation;
Growing with the Homeless Population it Serves

What began in a garage with a humble card table, four chairs and passionate
hearts is now an impactful, nonprofit boasting a track record of ten years of serv-
ice to the most vulnerable homeless citizens. Recently named “Nonprofit of The
Year” for the 65th Assembly District, lllumination Foundation (IF) has grown at the
same rapid rate as the skyrocketing homeless population in Orange County.

The mission of lllumination Foundation is “To Break the Cycle of Homeless-
ness.” Prioritizing that mission creates an adaptive and innovative culture re-
quired to assess critical questions for the homeless, “How will this action support a
child in need, buoy a desperate family, treat a mental health crisis, help an addict,
and provide hospitals with a safer and more appropriate place to discharge pa-
tients that may be unstably housed?” It is our mission to break the cycle of home-
lessness that ignites a fire within us to fight for those most vulnerable.

Since 2008, the lllumination Foundation has served more than 40,752 individuals
with housing and healthcare. The lessons learned over ten years prove that the
answer is not just putting a roof over someone’s head. Life on the streets for any
length of time guarantees trauma of the most life-changing nature. Survival is the
daily goal and for some, the state of where their lives have gone is too distant
from their past selves and self-medication dominates. Others suffer from un-
treated mental health issues that make housing on their own an impossibility. Life
on the streets dulls their senses and colors the word “hope” with the darkest
shades of black.

The streets deliver a hard to fathom (for us) sense of community and routine that
some just can't break from.

lllumination Foundation has innovated the treatment of this population through
housing and healthcare with wrap-around services. We treat the whole person
from the inside out. We house the homeless in various states of need from emer-
gency housing to permanent housing and micro communities where small num-
bers (3-8) of our clients live together communally in a home supporting one
another. We provide mental health counseling, behavioral health counseling, sub-
stance use counseling, parental counseling, mental health counseling for families
and children, and work force services. All of these services are a stipulation to be
in our housing program and the key to success. The goal is different for every
client because every client has their own story of decline, struggle, survival, recov-
ery and transition.

lllumination Foundation CEO, Paul Leon, is driven by hundreds of clients whose
stories bring tears to his eyes for their successes and failures. “Homelessness will
be the social crisis of this generation if we don’t work to solve it. | don’t want to
look back and question that we did enough for our homeless brothers and sisters.
| don’t want to leave this problem for another generation.”

Get involved with IF today by contacting Terry Campbell, Head of Marketing &
Communications at tcampbell@ifhomeless.org www.ifhomeless.org
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Laura’s House: Inspiring Hope & Empowering Change

Laura’s House was established in 1994 and today serves all of Orange County
and the surrounding regions of Southern California. Over the past 24 years, we
have provided shelter with support services to more than 5000 abused men,
women and their children and non-residential direct services including 24-hour
crisis intervention, counseling, life skills education and legal advocacy to over
55,000 persons. Our mission is as follows: Changing social beliefs, attitudes
and the behaviors that perpetuate domestic violence while creating a safe
space in which to empower individuals and families affected by abuse. Our goal
is to provide advocacy programs that educate the community about abuse with
the aim of breaking the multigenerational cycle of violence to create healthy
families and communities, and to provide shelter and support programs that
provide valuable assistance to abused adults and their children and empower
them to live violence-free lives. Laura’s House programs and services include
our Emergency Shelter; Counseling and Resource Center; Children’s
Therapeutic Programs; Transitional Living Center; Legal Advocacy Program;
and Community Education, Prevention and Education Outreach Programs. In
2017, we provided direct services to 3,821 persons and prevention/education
and community outreach to 24,773 persons. Laura’s House also operates two
Resale Stores (Lake Forest & San Juan Capistrano) with funds generated to
support the programs and services we provide. While other organizations in
Orange County also address the issue of domestic violence, Laura’s House is
distinctive as we employ a comprehensive “wrap-around” continuum-of-care
service model for each client that employs a broad network of partnerships and
is customized to address their individual and unique physical, emotional,
medical and practical needs. We partner with social service caseworkers, health
care and mental health providers, County Domestic Abuse Services Unit
personnel, law enforcement agencies, judicial officers, adult education centers,
school districts, legal and social services organizations, the State Employment
Development Department, and the County Department of Public Social
Services, as well as our three other local domestic violence shelters to offer our
services to potential clients and provide referrals to appropriate services that
support their health and safety. Laura’s House is proud to partner with members
of our community to enhance the quality of life for survivors of domestic

violence. It is with the generous support of individuals, private foundations,
corporations, civic and faith organizations that we are able to provide these
services to families regardless of the ability to pay.

We invite you to inspire hope and empower change and join us in our mission to
end the silence of domestic violence. Laura’s House offers many ways to get
involved, including our Circle of Friends Annual Giving Program, becoming a
corporate donor, attending one of our unique special events, volunteerism,
becoming a community ambassador, Laura’s House Guild and securing our
future through our Laura’s House Legacy program.

Please contact us at 949-361-3775 to get involved today!

SEPTEMBER 3, 2018



SEPTEMBER 3, 2018

0C PHILANTHROPY Sponsored Feature

ORANGE COUNTY BUSINESS JOURNAL B-75

The Leukemia & Lymphoma Society: Help Us Cure Blood Cancers

Southern California’s Francesca, also known as “Frankie”, “Frankie Bean”, “Picante
Frankie” is a unique little lady. She blasted her way into this world with a shining bright
light, and when you meet her, you can't help but feel something special.

At the age of three, rarely having been sick, Frankie began having back to back
fevers, coughs and exhaustion for three weeks. After two missed diagnosis, her
parents knew something more was happening and demanded more tests, only to be
delivered the most terrifying news a parent can receive. Francesca was diagnosed
with very high risk, acute lymphoblastic leukemia. She fought for 838 grueling and
terrifying days and is now in remission and doing well.

Cancer is a heck of an opponent.

It's a bully. But we aren’t afraid of a fight.
It's elusive. But our focus never fades.
It's deadly. But we are known cancer killers.

Our Mission: is to cure leukemia, lymphoma, Hodgkins’ disease and myeloma, and
improve the quality of life for patients and their families.

Since 1949, we've pioneered groundbreaking research that leads us to believe we will
find the cures for cancer in our blood.

We were born to defeat this opponent.
We are The Leukemia & Lymphoma Society.
Beating cancer is in our blood.

How can you get involved?

» Join one of our signature fundraising campaigns

Get involved with one of our six signature campaigns: Light The Night, Team In
Training, Man & Woman of the Year, Students of the Year, Student Series, and the
Leukemia Cup Regatta. To join go to http:/mww.lIs.org.

» Leadership

LLS’s Orange County Inland Empire Chapter is looking to expand its Board of
Trustees and Executive Leadership Committees. If interested, contact Deborah Levy,
Executive Director, at Deborah.Levy@lls.org

» Patient Support

Patients and caregivers can speak with an Information Resource Specialist

free of charge by calling (800) 955-4572 or www.lls.org and click on tab “Patients &
Caregivers.”

The five-year survival rate for children with the most commonly diagnosed pediatric leukemia,
acute lymphoblastic leukemia (ALL), has improved from 3 percent in 1964 to more than 90
percent today. You are helping kids like Frankie have a chance to overcome cancer.

Three Pillars of Our Mission

Research

LLS has invested more than $1.2 billion in cutting-edge research, funding nearly all of
today’s most promising advances, and bringing us closer to cures.

Within Southern California, LLS is currently funding more than $12 million for local
research at centers of excellence like UCLA, UCI, and City of Hope.

Patient Support

We provided free information, support services and financial assistance to over
30,000 people last year. Locally, the Orange County Inland Empire Chapter granted
$1 million to patients to help them with co-pay assistance, travel assistance, lodging
assistance and more.

Policy & Advocacy
Our nationwide grassroots network of more than 100,000 volunteers advocate for
state and federal policies that benefit patients.

Deborah Levy | Executive Director
The Leukemia & Lymphoma Society | Orange County Inland Empire Chapter
L: 714.481.5608 | Deborah.Levy@lls.org | www.lls.org/ocie
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Accelerating Nonprofit Success

One0C’s Charitable Giving Cards:
Giving the Gift of Giving

As we start to gear up for the holiday
season, many companies will be looking
for ways that they can give back. Though
companies participate in various
endeavors year- round, there’s nothing
more rewarding than helping those in
need during the season of giving. Isn’t
that the reason for the season?

The holiday season is also a great time

to say ‘thank you’ to your clients who

have helped grow your business over

the past year and then some. Take the time to show your customers that you
appreciate their business and loyalty with OneOC’s Charitable Giving Cards.

OneOC'’s Charitable Giving Cards are similar to retail gift cards, but are
redeemable to benefit any 501(c)(3) public charity in the United States.
Companies can purchase OneOC's Charitable Giving Cards branded with their
logo and give to their clients and/or employees to celebrate any special occasion
or holiday. Recognizing customers and employees in this way not only fosters
happiness by allowing them to support causes they care about the most, but also
links that passion back to your company’s brand.

Take for example Irvine-based company, Ingram Micro, who during the past year
has purchased over $30,000 worth of OneOC's Charitable Giving Cards and
made it a part of their corporate culture and giving. Ingram Micro saw the value
and impact of the charitable giving cards and how by giving them to their

customers and employees, they would
be able to help benefit numerous
nonprofits both locally and across the
country.

“Utilizing OneOC'’s Giving Cards has
been a great way to streamline our
associate giving efforts. In addition,
we've been able to utilize these to
reward our associates that volunteer and
help make an impact in our local
communities,” says Kendra Angier, VP
HR of Ingram Micro.

In this way, OneOC'’s Charitable Giving Cards become the perfect gift for both the
purchaser and recipient. Research shows that spending more on others makes
people happier than spending money on themselves. When your company
purchases the cards just as Ingram Micro, you help indulge this charitable streak
in your constituents by allowing them to designate your gift to the charity of his or
her choice and redeeming the gift card online or mailing directly to their selected
nonprofit. Your company also receives a tax deduction - a win-win for everyone.

If the holidays get you in a giving mood, consider OneOC's Charitable Giving
Cards as a smart, easy and impactful way to do good in the community.

To learn more or purchase your own Charitable Giving Cards, visit
www.OneOC.org/givingcards or call (714) 597-8958.
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The American Red Cross responds to nearly 64,000
disasters a year nationwide, providing shelter, food,
health services, emotional support, and other necessities
to those affected. Here in Orange County, we respond to
hundreds of local disasters, from home fires to large
wildfires, earthquakes, floods, and so much more.

The Red Cross collects lifesaving blood for patients in
need. We equip community members with vital skills like
CPR and AED training. We provide Emergency
Communications services and other resources for
service members, veterans and their families. Whether
it's a home fire or a wildfire, a call for help or a call for
blood, the American Red Cross Serving Orange County
is there. Our mission is made possible entirely by the
power of volunteers and the generosity of donors.

You can help us make a difference down the street,
across the country, and around the world through your
local American Red Cross Vehicle Donation Program.

Donations to the American Red Cross Vehicle Donation
Program enable the Red Cross to prevent and alleviate
human suffering in the face of emergencies. The
humanitarian mission of the Red Cross connects us to
people and communities across the nation and around

the world. The common bonds of humanity and compassion unite us together, not
just in the face of large emergencies and disasters, but in providing assistance

and hope to our local communities every day.

Donating your vehicle is a great way to help us be there for neighbors in need in

Don’t Park It. Donate It.

Proceeds from the Vehicle Donation Program can help those
affected by disasters like the recent Holy Fire and countless
other crises. Pictured here is one of the youngest evacuees
helped during the fire, a 10-month-old whose family was
forced to flee their home and found comfort at a local Red
Cross shelter.

Red Cross.

Orange County, and beyond. Revenue generated
through the Vehicle Donation Program enables us to
carry out our humanitarian mission locally, nationally and
globally.

Making a vehicle donation is easy. From start to finish,
the process averages about 30 days. There are three
simple steps:

1. Contact us!

2. Our partner, Insurance Auto Auctions (IAA), will pick
up your vehicle at the most convenient time for you — at
no cost.

3. Our partners will sell your vehicle and the proceeds
will support the mission of the American Red Cross.

IAA can accept vehicles in almost any condition, whether
they can be driven or not, in all 50 states. We accept
many types of vehicles, including donations of cars,
trucks of all sizes, SUVs, RVs, boats, motorcycles,
snowmobiles, jet skis, tractors, farm equipment and
other heavy equipment, and more.

As a donor, the program provides a cost-free way to
dispose of your unwanted vehicle while getting a tax
deduction. As a supporter, you'll have the satisfaction of

knowing proceeds from the sale of your vehicle are supporting the work of the

For more details about the local Red Cross Vehicle Donation Program, please

contact Guinevere Endter at guinevere.endter@redcross.org or (714) 481-5411.
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Community-Based Argyros Plaza Triumphs at Segerstrom Center

The arts are essential to the health and vitality of neighborhoods, cities and counties.
Never has this been more evident to us at Segerstrom Center for the Arts than over
the past eleven months at the beautiful, new Julianne and George Argyros Plaza,
part of the Center’s Next Act Capital Campaign. The Next Act reflects a dynamic
vision to transform Segerstrom Center into a cultural and civic resource in response
to the growing needs of a rapidly changing and remarkably diverse Orange County.
In the short time since we opened, the Argyros Plaza has come alive with the sights,
sounds and songs of our vibrant Orange County community. We have celebrated
dance in all its forms, honored our Veterans, given back to the community, cheered
during World Cup soccer matches, celebrated rich cultural celebrations, laughed
along with our favorite movies under the stars, applauded incredibly talented local
artists and student musicians, and even enjoyed a good glass of wine with our four-
legged friends by our side during Yappy Hours - all in this free and welcoming
community gathering place.

It is often said that if you want to serve someone well, always ask them first what
they want. That dialogue is at the heart of the Argyros Plaza. At the Center, we have
a steadfast commitment to serve and be apart of the community. This “town square”
is not only for the community members to use; it is really brought to life and guided
by their voice. The response to the community-driven work we have been doing this
first year has been overwhelming. Orange Coast magazine called the Argyros Plaza
the “Best New Community Performance Venue” of the year. We proudly welcomed
40,000 guests to the Plaza; 25 percent of whom are first time visitors to the Center.
We are also proud to say we were able to deliver on our promise of at least 30 free
weekends of activities in our first year. And we're just getting started!

Next season, our offerings on the Plaza promise to build on the successes from our
inaugural year while introducing new celebrations and not-to-be-missed events!
Here is what all our events promise to deliver in our upcoming season: opportunities
to create, learn, serve and connect! We are building a service component into many
of our new events in order to contribute positively to our community and foster

deeper connections among community members. We believe the Argyros Plaza is a
place where people can enjoy shared experiences, explore a range of different art
forms and creative experiences, and feel more involved in their community. Without
question this new destination space has allowed us to deliver on the promise of our
vision statement — to “be transformed into a cultural center and dynamic town square
deeply engrained in the fabric of our community.”

We can't wait to see you out on the Argyros Plaza soon! For an up-to-date schedule
of free events on the Argyros Plaza, visit scfta.org.
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Creating Legacy of Love for Those at End-of-Life

Gina Williams was struggling with a terminal diagnosis of Congestive Heart
Failure. At 63, she had spent the last 13 years living with the love of her life,
Cesar. Gina'’s dying wish was to become Cesar’s wife. Within weeks, she was
given the wedding of her dreams, where Gina left her wheelchair to walk into
Cesar’s arms as they said their vows. After the intimate ceremony, Gina said
to her new husband, “Thank you for giving me the best day of my life.”

This is one of the many spectacular final wishes granted by Southern Califor-
nia Hospice Foundation (SCHF), a 501(c)(3) nonprofit committed to enhanc-
ing the lives of terminally ill patients and their families. Since 2002, SCHF has
served more than 2,500 patients, families and community members.

SCHF works lovingly with terminally ill patients. For those struggling finan-
cially, food is provided and overdue bills are paid. Homeless patients are
clothed and given shelter. Veterans are honored with a final salute. Families
are reunited to say their goodbyes. Children and adults alike are granted their
last wish before they die, which sometimes means reaching for the stars, like
meeting their favorite Hollywood hero. Oprah Winfrey, Harrison Ford and Se-
lena Gomez are just a few celebrities who have fulfilled final wishes of SCHF
patients. SCHF also is committed to educating the public about hospice care,
as being familiar with resources can alleviate stress that can overwhelm a
family when hospice care is needed.

SCHEF is the organization it is because of its leader, Michelle Wulfestieg, a
two-time stroke survivor who understands just how precious life is. Michelle’s
first stroke came at age 11, which led to the diagnosis of a rare vascular brain
lesion. Left with a physical disability, she had to re-learn doing everything with
her left hand. At age 25, Michelle suffered a second devastating stroke and
doctors did not expect her to wake up and if she did, believed she may not be
able to walk, talk or see. And then the miracle of healing happened

as Michelle awoke after eight long days — free from the lesion that had threat-
ened to end her life. Michelle shares her life’s story in her award-

winning memoir, All We Have Is Today: A Story of Discovering Purpose and
also worked with Showtime Television to help produce the groundbreaking
documentary, “Time of Death.”

Terminally ill bride, Gina Williams, cuts the cake with her husband, Cesar Rojas, their wed-
ding made possible by Southern California Hospice Foundation.

Looking ahead, SCHF strives to open an end-of-life-care home in Orange
County in cooperation with local hospice programs, providing round-the-clock
caregiving services. Terminally ill patients will be able to end life’s journey in a
comfortable home-like setting, an important option for people who cannot, or
prefer not, to die at home or in a hospital. Some patients lack family or friends
to care for them, and some caregivers are elderly or physically unable to care
for their loved ones at home. Most importantly, no one will be turned away due
to lack of funds. Michelle has launched a capital campaign to make this a real-

ity.

For more information about Southern California Hospice Foundation, visit
https://www.socalhospicefoundation.org or call 877-661-0087.
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Tilly’s Life Genter - A Youth Focused Non-Profit Empowerment Program

What Is Tilly’s Life Center?

Founded in 2012, Tilly’s Life Center (TLC) is a social and emotional learning (SEL)
program for teens helping to change attitude and mindset in order to overcome
adversity and ultimately find happiness and success. At TLC we aim to empower
high schoolers to overcome their own struggles and challenges through positive
thinking. TLC teaches effective life tools that enable teens the confidence and self-
esteem they need to take responsibility for themselves — ultimately giving them the
power to make positive changes in their own lives.

Our Mission:

TLC is a youth-focused, 501(c)(3)
nonprofit charitable foundation aimed
at empowering all teens with a
positive mindset and enabling them
to effectively cope with crisis,
adversity and tough decisions. Our
mission is to inspire today’s
youth to reach their full potential
as productive, kind, happy, and
responsible individuals.

How Do We Make A Difference?

The Tilly’s Life Center program empowers teens by teaching life skills that build
confidence, inspire compassion, and encourages them to set goals, continue their
education, build a future career and pursue their dreams. Using experiential
learning, including journal writing, open discussions and activities, our classes
promote self-discovery and cover relevant topics in a safe and caring environment.
In short, TLC equips teens with the tools they need to make better choices.

What Are Our Target Outcomes?

Target outcomes of our program focus on Emotional Intelligence, Executive
Functions, Coping with Stress, Self-Esteem, Resilience and Mindfulness.
Considering that several studies point to Executive Functions as one of the most
predictive indicators of life success, TLC built its program to strengthen these skills
and help mitigate mistakes that adolescents often commit in high school. Rooted in
the theories of mindset, positive psychology, and SEL, TLC is a proactive and
preventative approach to the growing mental health concerns for teens. We
strongly believe that it is our responsibility to teach social and emotional skills
equally alongside traditional subjects like math and reading. TLC is here to make
sure that high schoolers get the tools they need for immediate and long-term
success.

Tilly’s Life Center graduates display some topics from our | Am Me curriculum.

Some of Our Topics Include:
» Forgiving and Giving

» Body-Image

» Drugs and Alcohol

» Bullying

» Stress

» Motivation and Purpose

» Kindness

» Happiness

» Transitioning from Dependency on Hospital Care

Our Impact:
In 2017, TLC served more than 1,100 teens in 10 local high schools; and 14 after-
school programs, shelters, juvenile halls and hospitals.

Through the generous support of our local community and businesses, Tilly’s Life
Center is able to have a positive impact on teens throughout Southern California but
there is so much more work to be done. We invite you to join us in our efforts to
change the lives of our future generation.

To donate or learn more about Tilly's Life Center, visit www.tillyslifecenter.org.
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HomeAid: Ending Homelessness in the OC

The HomeAid Family CareCenter is a critically needed
emergency shelter open 365 days a year to serve Orange
County families experiencing homelessness and operates as
an entry point in securing permanent housing.

Since 1989, HomeAid has served as the developer of projects

for homeless service providers and worked directly with home

builders and nonprofits. Through this model, we have

multiplied every dollar received through in-kind donations and

volunteer labor to a four to one ratio. In HomeAid Orange County’s 29 years of
operation we have completed 62 developments, adding 1,560 shelter beds and
touching more than 60,000 homeless individuals through strategic relationships with
more than 30 other nonprofit service providers and community organizations.

As identified in the Ten-Year Plan to End Homelessness, emergency homeless
services in Orange County are inadequate in addressing the needs of families and not
designed to keep family members together. In response, HomeAid is about to
complete a $5 million capital campaign to develop and operate its own solution.

Opened in July 2017, The HomeAid Family CareCenter has given families a place to
rebuild for the future and provided desperately needed short-term housing to families.
Open year-round and designed to keep families together, the Family CareCenter is a
place where parents can feel confident their children are safe, enabling them to focus
on finding a secure place to live. During the Family CareCenter’s first year of
operation it has sheltered 120 families consisting of 433 individuals, with a nearly 90
percent success rate of graduating families into more stable housing as established in

their personal housing plan.

Nearly 10,000 square feet of housing resources built to serve
families so they can stay together, the HomeAid Family CareCenter
includes a reception area, snack bar and lockers for families waiting
to check-in. The center also offers a technology learning lab, client
intake area for referral services, outdoor recreation space, kitchen
and dining areas, bathroom, shower and laundry facilities with the
bulk of the space dedicated to family living quarters.

The HomeAid Family CareCenter will increase the year-round availability of low
threshold emergency shelters by focusing on rapidly rehousing families within 30 to
45 days. A safe place for children, it is open to families with at least one parent with at
least one child under the age of 18. Anyone seeking shelter will be screened, and
known sex offenders and felons with open warrants will be denied access.

The Orange County community engaged in the mission to end family homelessness
and last year with donors like the Pacific Life Foundation with a $1 million gift and the
Lyon Family and William Lyon Homes combined gift of $500,000, momentum was
created towards reaching HomeAid's $5 million goal. And as the capital campaign
draws to a close we require additional support to supplement program operations,
ensure ongoing building maintenance and continue ending homelessness for Orange
County families. Will you answer the call?

For more information on how you can help, please visit familycarecenter.org or email
us at info@homeaidoc.org or call 949.553.9510.
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The 40th Annual Don Baylor 65 Roses Golf Classic

On September 22 and 23, 2018 co-chairs Doug DeCinces and Bobby Grich will
carry on their friend and teammate, Don Baylor’s, legacy of battling cystic fibrosis
by hosting the 40" Don Baylor 65 Roses Memorial Classic. Since the first
tournament in 1978, there have been many medical advances in cystic fibrosis
care and research, but DeCinces and Grich hope to fulfill Baylor's promise to fight
until this disease has a one-time cure for all.

This year’s cocktail hour and evening dinner

program will begin at 5:30 p.m. on Saturday,

September 22 at the Newport Beach Marriott Hotel

& Spa and will include once-in-a-lifetime auction

opportunities including: The Lexus Champions for

Charity Golf Tournament, golf for two at Big

Canyon Country Club with Freddy Couples and

Doug DeCinces, two tickets to the 2019 Master’s

Tournament in Augusta, Georgia, and an Italian Wine Excursion. The evening will
also include a brief medical update from the Cystic Fibrosis Foundation’s
Executive VP and COO, Marc Ginsky.

The following morning, September 23, golfers will meet at Strawberry Farms Golf
Club in Irvine for either the 7:30 a.m. Best Ball, or the 1:00 p.m. Scramble
tournaments. Each tournament will have its own set of contests, drink stations,
and unigue on-course activities. Lunch will be provided by Strawberry Farms Golf
Club and dinner will be provided by Original Tommy’s Hamburgers.

There are still sponsorship opportunities available for this event. For more
information regarding this year’s Don Baylor 65 Roses Memorial Classic, or to
purchase your tickets, please visit www.65rosesgolfclassic.org.

For questions or inquiries about the Don Baylor 65 Roses Memorial Classic please
contact: Roxanne Rothafel at rrothafel@cff.org or 714-938-1393

About Cystic Fibrosis Foundation

The mission of the Cystic Fibrosis Foundation, a nonprofit donor-supported organization,
is to cure cystic fibrosis and to provide all people with the disease the opportunity to lead
full, productive lives by funding research and drug development, promoting
individualized treatment, and ensuring access to high-quality, specialized care. The
Foundation is the leading organization in the United States devoted to cystic fibrosis. It
funds and accredits more than 115 CF care centers, 95 adult care programs and 50
affiliate programs, and has 80 chapters and branch offices nationwide.

Saturday, September 22" 5:30 p.m. | Dinner
Newport Beach Marriott Hotel & Spa

900 Newport Center Dr.

Newport Beach, CA 92660

Sunday, September 23 7:30 a.m. or 1:00 p.m. | Golf
Strawberry Farms Golf Club

11 Strawberry Farms Rd.

Irvine, CA 92612

The Cystic Fibrosis Foundation is one of the most efficient organizations of its kind. It
has received a four-star rating for sound fiscal management from Charity Navigator, the
largest independent charity evaluator in the United States and is an accredited charity of
the Better Business Bureau’'s Wise Giving Alliance. The Foundation’s business model
has been recognized by the National Institutes of Health and by publications such as
Forbes, The New York Times, The Wall Street Journal and BusinessWeek.

For more information, please go to www.cff.org.”




SEPTEMBER 3, 2018 0C PHILANTHROPY Sponsored Feature ORANGE COUNTY BUSINESS JOURNAL B-83




B-84 ORANGE COUNTY BUSINESS JOURNAL

OC PHILANTHROPY Sponsored Feature

SEPTEMBER 3, 2018

All Girls Deserve to Realize
Their FULL Potential!

Girls Inc. of Orange County has been inspiring ALL girls to be strong, smart
and bold for 64 years. Girls Inc. has been there for girls helping them to say “I
can” instead of “I can't,” teaching them to respect themselves, and believe
that they are capable of great things. Simply, Girls Inc. is there for each girl, in
her corner. Last year, over 4,000 girls, ages 5 to 18, participated at 50 out-
reach locations throughout Orange County.

From kindergarten to college, Girls Inc. pre-

pares girls with the skills, knowledge, and at-

titudes to become strong (healthy), smart

(educated), and bold (independent) women.

Girls Inc. programs provide year-round holis-

tic, compensatory, and intentional program-

ming focusing on early literacy, nutrition and

physical activity, science, technology, engi-

neering, math, economic literacy, leadership

and service, prevention of life altering risky

behaviors such as substance abuse and gang membership, college prepara-
tion and career exploration.

Volunteers play a key role at Girls Inc. of Orange County by making it possible
to deliver programs and resources to the girls we serve. Volunteers can make
a personal difference in the lives of our girls with direct service opportunities
that support our professional staff and help us reach more girls. Volunteers
can also share their personal and professional expertise as a guest speaker
or career panel participant.

Donor support helps turn dreams into reality. When you lend your support to
Girls Inc. of Orange County, you are ensuring that today’s girls will have ac-
cess to meticulously devised programs that inspire girls to be Strong, Smart
and Bold. Girls Inc. of Orange County relies on individuals, corporations, foun-
dations, grants and relationships with organizations all over Orange County to
fund our programs. With 77 cents of every dollar going directly towards our
girls, the funding we receive is vital to the number of girls we can serve. We
invite you to join us in supporting thousands of Orange County girls each year.

For more information on our programs or how to get involved please visit:
www.girlsinc-oc.org or call 714-597-8600.

Orange County Funders Roundtable is now
Orange County Grantmakers

The Orange County Funders Roundtable is delighted to announce it is now Orange
County Grantmakers (OCG). OCG serves the leading independent, corporate, family
and community foundations as well as public grantmakers of our county. Our mission
is to advance social impact by supporting, strengthening, and building adaptive
leadership across our nonprofit and philanthropic community.

After 12 years operating as the Orange County Funders Roundtable, OCG undertook
this re-brand as part of a strategic plan by the organization’s Board of Directors to
become a more vibrant, visible, and inclusive organization representing the Orange
County funder community. OCG recently hired its first-ever full-time Executive
Director, and published a new website and logo.

Furthermore, OCG is looking forward to hosting an annual summit on Thursday,
October 4, 2018 at the Delhi Center in Santa Ana for nonprofit and funder leaders in
the county. The only summit of its kind in Southern California, the day will inspire
nonprofit and funder leaders to think deeply about how they can engage around the
most important issues impacting Orange County and beyond.

The 2018 theme is “Building Our Movement,” and confirmed speakers include Nicole
Hockley, founder of the Sandy Hook Promise; Jessica Ladd, founder of Callisto, an
organization supporting the #MeToo movement; and Reverend James Lawson,
renowned Civil Rights leader.

On October 4, we will also welcome Dr. Manuel Pastor, from the USC Program for
Environmental and Regional Equity, to speak about our recently commissioned OC
Equity Report. This report will present demographic trends and assess how our
community is doing to ensure our diverse residents can participate in Orange
County’s economic vitality, contribute to the readiness of the workforce, and connect
to the county’s assets and opportunities.

The summit will also feature breakout sessions on topics such as mental health, the
2020 Census, and how art can shape the narrative around complicated issues. We
encourage all nonprofit and philanthropic leaders to attend.

To register or sponsor, please visit www.ocgrantmakers.com. Limited seating
available. For more information, contact Taryn Palumbo, Executive Director at 714-
900-2998 or taryn.palumbo@ocgrantmakers.org.

Grandma’s House of Hope

Did you know...74 percent of unaccompanied homeless women are physically
and/or sexually assaulted while homeless. Every night a woman is on the streets,
her risk increases. For a woman alone, this is a matter of life or death. She loses her
roots and the relationships that can protect her, and she is forced to make riskier
decisions to survive. She becomes invisible.

Our mission at Grandma’s House of Hope

(GHH) is to Empower the invisible populations

of Orange County. Since 2007, GHH has

established a proven track record of working with

those who truly fall through the cracks of other

programs. They come from extraordinarily diverse
backgrounds, including human trafficking,

domestic violence, high-risk pregnancies,

dementia, untreated chronic mental illnesses and

other life-threatening challenges. They are often turned away from other housing
programs because of their multiple barriers and disabilities

Imagine whole families living in a single motel room — often with no kitchen. Their
children rely on school cafeteria for breakfast and lunch, but what happens over the
weekend? Nana’s Kidz Homeless Prevention Program has provided over 2
million meals to ensure no child goes to bed hungry In OC! Plus, our
HopeWorks! Center provides adult education and after school programming for
children living in low-income housing.

At GHH, we stand behind our belief that anything is possible! More than 40
percent of the GHH staff have lived experience and are personally dedicated to this
life-changing and transformational work. This year we welcomed two former clients to
our team as well!

Grandma’s House of Hope has served over 20 thousand, women, men and
children over the last 11 years. This year we bought our first property and added 38
new beds!

But the needs still outweigh our resources. Last year, we received more than 7,000
calls for help from women, children and families who desperately need our
assistance. Empower the invisible today and DONATE HOPE! Please make GHH
part of your holiday giving in 2018. Don't forget to join us as we celebrate our “Be
The Light” Gala on September 27 at the Anaheim Hills Clubhouse! Details:
Jason@grandmashouseofhope.org, (714) 558-8600
www.GrandmasHouseofHope.org/gala2018
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Giving Back to Your Community: Your Business Can Make a Difference

When you think of corporations and business in
general, what pops into your mind? Profits? The
bottom line? While those are important, of course,
many companies recognize their responsibilities to
the communities they’re part of. In fact, corporate
giving is on the rise, reaching almost $21 billion in
2017, an 8 percent increase over the previous
year.

.4'*‘

Companies That Give Back

Giving back takes many different forms. Companies can make direct donations
to causes they support, they can sponsor fundraisers or other events that
benefit those causes, and they can encourage employees to volunteer.

Bank of America, for instance, pays its employees for up to two hours per week
of volunteer work — and as a result, 26 percent of its staff volunteer in their
communities. The corporation also matches employees’ charitable
contributions, to the tune of up to $30 million per year (and that's on top of the
$200 million it donates directly).

Other companies have tied their charitable giving to their sales. Toms is notable
for giving a pair of shoes to a child in an underdeveloped country for every pair
bought. Warby Parker gives away a free pair of eyeglasses to someone in need
every time a customer buys a pair — and actually, Toms does the same thing
with its eyeglass line, showing that companies don’t have to limit themselves to
giving back in only one way.

How Employees Feel About It

Employees love working for companies that give back. They realize that their
companies are doing good in the world, and they’re proud to be associated with
them. In fact, according to Fortune magazine, employees at companies that
give back are 13 times more likely to look forward to their workday.

This is particularly true when we’re talking about millennials, now in their 20s
and early 30s. As this generation decides where to work, they care deeply
about what their employer stands for and whether the company is doing
anything they could consider noble.

The Benefits of Giving Back
Your business benefits immeasurably by giving back to your community.

% MARQUEE"®

For one thing, you thrive when your community is
healthy and when you help make it a better place
to live. Your company also benefits by earning a
good reputation, which makes itself known through
word of mouth.

In addition, leaders in your business earn the
respect of your employees when you step up to do
the right thing. They’re more motivated to stay with your company and develop
a greater sense of teamwork. Also, you expand your networks through the
connections you make during charitable events. And of course, you benefit
through the satisfaction of knowing you're making a difference and doing the
right thing.

How We Give Back

At Marquee Staffing, we believe in giving back. We're privileged to be involved
with the Juvenile Diabetes Research Foundation, participating in the One Walk
held each fall to raise money to find a cure. (Take a look at our Giving Back
video on YouTube or on our website to learn more.) We're also proud of our
staff who are involved with a host of other charitable organizations, including the
Orange County Ronald McDonald House, Maryvale, Working Wardrobes, and
St. Jude Children’s Research Hospital.

And we love hearing about how other companies are giving back. When you
call us to discuss your contract or permanent hiring needs, please let us know
what your company is doing to make a difference so we can celebrate with you.

For more than 25 years, Marquee Staffing has built a

reputation on expert local market knowledge, unparalleled
personalized service and the ability to deliver winning

candidates and job opportunities. Giving back to the

community has been an integral focus for Tom Porter, CEO

of Marquee Staffing and the Marquee Team for the past 25

years. Through his work with JDRF, regular partnerships

with local charities and engaging his team on active volunteerism, Tom
believes philanthropic programs play a deciding factor on Marquee’s
success today.

Contact Tom Porter at tporter@marqueestaffing.com to find out how you
can be part of Marquee’s next event!
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Meet Brian, a Promotor Pathway Success Story

Brian, a senior at Newport Harbor High School, can see the finish line of high
school right in front of him, commemorated with a walk across the stage and a
diploma in hand. However, in 2017, the promise of a bright future did not seem to
be on Brian’s horizon. His family never had a steady income, and after months of
unpaid rent, they were evicted from their home and forced to move into a motel.
Brian had always been a good student, taking 1B chemistry, calculus and history
classes. The lack of privacy at motel, and no reliable internet connection for Brian
to complete assignments, his grades suffered.

While Brian and his parents were scrambling to secure their financial future, Brian
was put in touch with the Promotor Pathways Program (PPP), an on-site case
management program through Project Hope Alliance, in which students are
connected with professional case managers to eliminate the barriers of
homelessness. Brian’s promotor, Tanya, worked as an advocate on behalf of
Brian, speaking with his teachers, and creating a solution to allow Brian to make
up the work he missed. Brian got a job and made the tough choice to separate
from his parents and sleep on his best friend’s couch so he could be closer to
school. Tanya helped Brian gain internet access by providing him with a WiFi
hotspot, so he could finish his homework on time, and she provided the financial
means for him to take ACT prep-courses. Tanya’s support allowed Brian to reduce
stress and refocus on school, and by the time Brian was ready to apply for
college, he felt confident again to send in his applications.

Brian graduated from high school last June and has been accepted to Cal State
Fullerton, he’s planning to major in Business Administration this fall. Not so long
ago, Brian was unsure if he would be able to even go to prom with his friends, let
alone be accepted into college. Now he knows that Tanya and the PPP through
college, up until age 24, to ensure that he will never slip back into the cycle of
homelessness.

For more information please contact Marisol Parand at,
marisol@projecthopealliance.org.

An Orange County Institution

Building on more than 30

years of culinary excellence

on the Orange County

dining landscape, Prego

Mediterranean has settled

into its new home at The

District at Tustin Legacy.

Long-time supporters and

new guests have been

enjoying the lively bar area

and grand dining room at

the new location, where

Chef Ugo Allesina continues

to lead the culinary team.

With two decades of

experience at Prego, Chef Prego owners Ruth and Tony Bedi

Ugo has brought back

signature items and has added new Mediterranean-focused dishes to the menu.
The kitchen continues to focus on utilizing seasonal ingredients, the best meat
and seafood, and freshly made pastas.

New Mediterranean-focused dishes include Seasonal Hummus of mushroom and
truffle, sundried tomato and roasted garlic basil, served with house-made rustic
flatbread; Golden Beet Salad with mixed baby greens, yellow beets, goat cheese
and caramelized onions tossed in a balsamic reduction; and Lobster and Shrimp
Stuffed Sole in a white wine, garlic, lemon and caper sauce.

Adding a splash of Mediterranean color to California, Prego Mediterranean
features a lively exhibition kitchen, allowing diners to view the artful chefs creating
their delicious dishes. With a capacity to seat more than 250 guests, Prego
features al fresco dining, full bar, private dining and catering services.

For more information, visit www.pregoOC.com.
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16th Annual Fundraiser Gala at Casa Romantica

Casa Romantica Cultural Center and Gardens makes cultural access inspiring and
appealing to every taste! Support our mission at the Toast to the Casa gala on Sat-
urday, September 22, 2018. Funds raised support nonprofit cultural programs for people
of all ages and backgrounds in Orange County, as well as preservation of Ole Hanson’s
historic home and botanical gardens.

For our 16th annual fundraising gala, take a trip to Casablanca. The evening’s ambiance
will echo the Art Deco glamour of the film Casablanca as well as the exotic marketplaces
of Morocco’s most romantic city. Entertainment includes a charity casino, a Big Band, Mo-
roccan dancers, food and beverages from 30 local vendors, and live and silent auctions.

Casa Romantica, named Arts OC's Arts Organization of the Year in 2017, has developed
a reputation for bringing internationally-recognized talent to south Orange County and for
commissioning site-specific performances and exhibitions. 40,000 individuals each year
benefit from Casa Romantica’s community-directed programming of exhibitions, concerts,
lectures, performances, horticulture activities and educational experiences. In addition,
the center welcomes over 2,000 students through free programs including school tours,
story time, art education, horticulture education and a student art exhibition, as well as an
annual Classical Music Academy and Summer Dance Workshop.

2018 Honorary Chairs Mr. and Mrs. Peter and Gail Ochs are Orange County philanthro-
pists. Peter Ochs is the former chairman and CEO of the Fieldstone Group of Compa-
nies. With his wife Gail, they underwrote Casa Romantica’s Open Casa: | Love You
California, a 2017 exhibition of historically significant California Impressionist artworks
from the Ochs’ personal collection.

Forward-thinking companies understand that by sponsoring Casa Romantica’s cultural
and community engagement programs, you strengthen your reputation and commitment
to stewardship. In exchange, you may promote your business, entertain clients at per-
formances, and receive other special benefits.

A contribution to Casa Romantica Cultural Center and Gardens is an investment in the
cultural life of Orange County. If you want to ensure that we exist for future generations to
enjoy, please make a gift or become a sponsor for our 2018-19 season.

To learn more, visit CasaRomantica.org/fundraisers or call (949) 498-21309.

Keeping Families Close

For nearly 30 years, because of friends like you, the Ronald McDonald House Or-
ange County has provided a warm and welcoming home where children and fami-
lies are able to embrace healing with a sense of hope, enthusiasm, courage and
joy. The House is so much more than a roof over their heads - it is home cooked
meals, a comfortable bed, a sense of community and a place to call “home.”

We don't need to tell you that the House is a unique asset within our region, as
well as for the children and families who come from all over the world to access
the excellent care provided through the many pediatric sub-specialties available at
CHOC and other local area hospitals. During extended stays away from home,
families at the Ronald McDonald House Orange County have a comfortable, pri-
vate place to call their own. They have access to a kitchen; a cozy corner to read
or hold a quiet conversation; a place to play with their children, get their laundry
done, or take care of their own health and well-being. Each year, the demand for
our services increases and at times our House is full. When this happens, we
place our families in local hotels at our expense, so that no family should be
turned away in their time need.

Behind the scenes, we have a staff of 8 full time and 8 part time employees, sup-
plemented by 45 weekly volunteers and more than 200 monthly volunteer groups
support the operations of the House. Our community has risen to the occasion to
care for these families during a very chaotic time. This kindness and support
means so much especially when the focus needs to be on getting their child well.
Together, we are able to create a “home away from home.”

Please join us in caring for our families. Volunteer and Sponsorship opportunities
are available. Thank you for supporting the House that Love Built and helping us
keep families close when they need it the most.

For more information, contact Noel Burcelis, MSW
Executive Director
714-369-3600
nburcelis@rmhcsc.org
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